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Transhiimanizm Caginda Etigin imkam

Sevki Isiklr, Ozhan Tingoyt

OZET

Modernizmin ilerleme paradigmasi, postmodern dénemlerin ardindan yeni nesil stiper
insanlarin gelisini hazirlamaktadir. Transhiimanizm, posthumanizm ve stiper-insan gibi
kavramlar etrafinda tartisilan bu doniistim; internet, dijitallesme, yapay zeka, kuantum
bilgisayarlar, uydu iletisim sistemleri, verilestirme, dijitallesme, mobil teknolojiler, ilag sanay,
genetik ve biyonik ¢alismalarla ivme kazanmis durumdadir. Bizim de tiyesi oldugumuz 122
bin yilik modern insanlik; hastaliklar, kazalar, felaketler, duistik zeka, zayif beden ve kas
yapisi, entropiye yenik diisen yaslanma geni, duyum esikleriyle siurlandirilmis duyu
organlari, biyolojik beynin halihazirdaki gorece diisiik veri saklama, ¢agirma ve isleme
kapasitesi gibi dezavantajli yapis1 ytiziinden hem kaliteli yasayamaz hem de erken gorece
erken oliir. Modern insanin ortalama 80 yillik émriinti 150-200 yila ¢ikarmak ve yasam
kalitesini artirmak miimkiin gortinmektedir: Bu imkan 7 sosyo-teknik olgunun teminati
altindadir. Bunlar sirastyla soyle siralanir: 1) Tkili sarmal ve GENOM projesi: insanin tiirsel
ve biyolojik ¢esitligini saglayan yalnizca 22 bin genin var oldugu kesfedildi. Gen haritasmin
¢ikarilmasi, genlerin islevlerinin tespit edilmesi anlamina gelir. Genetik mithendislik, asir1 ug
olarak tasarim bebek fikrini hayata gecirmeye basladi. Bugtin bebeklerin boyu, kilosu, goz ve
sa¢ rengi yeniden diizenlenebilmektedir. Kismen de olsa istenmeyen genlere miidahale
edilebilmektedir. En 6nemlisi su ki yaslanma geni, tasarima agik halde éntimtizde duruyor.
2) Yapay zeka ve yapay sinir aglari, bir yandan bireysel diisiinme giictimtizii artirir, diger
yandan yerel ve kiiresel sorunlarin otomatlar tarafindan ¢éziimlenmesine zemin hazirlar.
Biyolojik beynimiz, yapay zeka desteklerine kavustugunda teknoloji, ilk kez insana icsel bir
ek statii olarak yiiklenmis olur. 3) Farmakoloji: ilaclar yalnizca viriis ve bakterilere karst
bedenimizi daha etkin korumakla kalmaz, ayni zamanda doping etkisiyle dikkat ve
motivasyonu artirip uykusuzluga dayanikl hale getirir. Bedenlerimiz ve psikolojimiz ge¢mis
ytizyillara gore, farmakolojik ve kozmetik destek sayesinde daha sik ve daha esnek; stres,
travma, bellek yitimi ve yipranmaya karsi daha dayaniklilar. 4) Verilestirme ve
dijitallestirme: Kisiler, olaylar, durumlar ve davramslarimiz kameralar ve verilestirici
sensorlerle kaydedelir. Davranislar, niifus hareketleri, alisveris kayitlari, hava hareketleri,
kara, hava ve deniz trafigi; internet aramalar1 ve sosyal medya paylasimlary; GPS, checkin ve
konumlandirma servisleri, hastane, niifus ve tapu kadastro kayitlary; akarsu, deniz ve hava

* Doc. Dr., Marmara Universitesi {letisim Fakiiltesi Gazetecilik Boliimii, Bilisim ABD Ogretim Uyesi.
t Prof. Dr., Marmara Universitesi fletisim Fakiiltesi Gazetecilik Boliimii, Bilisim ABD Ogretim Uyesi.




dalgalanmalar1 gibi ge¢cmiste 6nemsiz 1vir zivirlar olarak goriilen her tiirlii sinyal, dijital veri
olarak kaydedilmektedir. Hizl1 bir verilestirme hamlesi baslamis durumdadir. 5) Internet;
Web 2.0 ile kullanicilari, Web 4.01a birlikte nesneleri, Web 5.0 ile toplumlar: birbirine baglar;
sonunda insanlar, makineler ve toplumlarin giderek daha fazla birbirine bagh oldugu bir ag
toplumu hayaline iyice yaklasilir. Diinya; fiber optik kablolar, uydu iletisim sistemleri ve
elektromanyetik dalgalarlar yiiziinden, organlarindan haberdar bir organizmaya hatta
evrenin diistinen beynine dontisiir. Mobil ve giyilebilir teknolojiler, artirilmis gerceklik
gozliikleri, simiilasyon cihazlar1 ve yapay organlariyla insan stirekli cevrimicidir. 6) Kuantum
bilgisayarlar: Biiyiik veri setlerine baglanmis kuantum bilgisayarlar, nérolojik beynimizin
kapasini artirdiginda, ¢ozmek icin yillarimizi verdigimiz sorunlar kisa stirede ¢oziilebilir.
Veri giivenligi ve aktarim sorunu, kuantum sifreleme ve kuantum tele-aktarim ile teminat
altina alinabilir. 7) Yapay organlar ve organ nakilleri, organ yetmezIligini bir sorun olmaktan
¢ikarabilir. Biyonik ve robotik teknoloji, biyolojik insam bir biyonike dontistiirmek {izere.

Bu literatiir taramasma dayali analitik arastirmada, insan-makine etkilesimi
baglaminda, teknolojik determinizmin insam1 hangi u¢ noktaya gotiirebilecegi
tartisiimaktadir. Teknolojinin geleneksel yasam tarzlarimiz ve degerlerimiz tizerindeki
dontisttrticti etkisi, bircoklar1 tarafindan distopya, gelecek kaygisi, insanligin sonu,
gercekligin yitirilmesi gibi tekno-fobik ve distopik argtimanlarla degerlendirilmektedir. Bu
metinde, {itopik ve tekno-sever modda olmak {iizere, teknolojik destek sayesinde insanin
kusurlarindan arindirilarak miikemmellestirilmesinin imkani onerilmektedir. Makine-
insanin sentezine dogru yonelen bu dijitallesme siirecinin sonunda insan davrarslarmimn
ongoriilebilmesi durumunda, 6zgiir irade ve sorumlulugun anlami yeniden tartismaya
acgilmaktadir. Sosyal bilimler ilk kez, “her seyin verilestirilmesi” ve biiyiik veri analitikleriyle
3 yasindaki bir gocugun 5 dakika sonraki davrams: ongérme yetenegine kavusabilir. Buradaki
6ngori, insan davranislarini olusturan unsurlarin gozetlenip kaydedilmesini takip eden bir
stirecin sonunda bu unsurlar arasinda korelasyonel iliskiler tespit edilmesine baglanmistir.
Insanin ¢ok yonlii olarak taninmasi ve ne yonde karar alacagmin tahmin edilmesi, insanin
ahlaki bir 6zne olarak kalmasim tartismali hale getirir. Bu sorunun yamniti, dijital yasam
formunun konturlarmin ¢izilmesinde, dijital yasam formu igindeki dijital aciklik etiginde
verilebilir. Her seyin bilinebilir olmasi, etik bir yasamin imkanin tiimiiyle yok edemez. Bu
tipki, her seyi bilen bir tanriya inanan bir miiminin, kendini hala 6zgiir hissetmesi gibidir.

Anahtar Sozciikler: Dijital Etik, Aciklik Etigi, Gozetim Toplumu, Post-humanizm, Dijital Yasam
Formu, Dijital Degerler.
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The Possibility Of Ethics In The Age Of Transhumanism
ABSTRACT

The paradigm of progress in modernism prepares the arrival of the next generation
superhumans after the postmodern periods. This transformation, discussed around concepts
such as transhumanism, posthumanism and super-human has gained momentum with
internet, digitization, artificial intelligence, quantum computers, satellite communication
systems, datafication, mobile technologies, pharmaceutical industry, genetic and bionic
studies. The 122,000-year-old modern humanity, which we are a member of, both can’t live in
quality due to the disadvantageous structure such as diseases, accidents, disasters, low
intelligence, weak body and muscular structure, the aging gene succumbed to entropy,
sensory organs limited by sensation thresholds, the biological brain's current relatively low
data storage, retrieval and processing capacity, and dies relatively early. It seems possible to
increase the life expectancy of the modern human being to 150-200 years and to improve the
quality of life: this is under the guarantee of 7 socio-technical phenomena. They are listed as
follows: 1) Double helix and Genome Project: It was discovered that only 22,000 genes, which
provide the species and biological diversity of human being, existed. gene mapping means
identifying the functions of the genes. Genetic engineering has begun to carry out the idea of
baby by design as the extreme end. Today, the baby's height, weight, eye and hair color can
be rearranged. In part, unwanted genes can be interfered. Most importantly, the aging gene
stands in front of us, being open to design. 2) Artificial intelligence and artificial neural
networks, on the one hand, increase our individual thinking power, and on the other hand,
prepare the ground for solving local and global problems by automakers. When our biological
brain is supported by artificial intelligence, for the first time, technology has been installed on
human beings as an internal attachment status. 3) Pharmacology: drugs not only protect our
body more effectively against viruses and bacteria, but also increase attention and motivation
with doping effect and make it resistant to insomnia. Our bodies and psychologies are more
elegant and flexible with pharmacological and cosmetic support than in the past centuries,
and are more resistant to stress, trauma, memory loss and aging. 4) Datafication and
digitization: people, events, situations and behavior are recorded with cameras and
datafication sensors. All kinds of signals seen as junk in the past such as behaviors, population
movements, shopping movements, air movements, land, air and sea traffic; internet calls and
social media sharing; GPS, checkin and positioning services, hospital, population and Land
Registry records; stream, sea and air fluctuations are recorded as digital data. A quick
datafication move is in progress. 5) Internet connects users with Web 2.0; things with Web
4.0; communities with Web 5.0; finally, the dream of a network society where people,
machines and societies are increasingly interconnected. Because of fiber optic cables, satellite
communication systems and electromagnetic waves, the world becomes an organism aware
of its organs and even the thinking brain of the universe. With mobile and wearable
technologies, augmented reality goggles, simulation devices and artificial organs human
beings are constantly online. 6) Quantum computers: When quantum computers connected



to large data sets increase the capacity of our neurological brain, the problems that we give
years to solve can be solved in a short time. Data security and transmission problem can be
secured by quantum encryption and quantum telemarketing. 7) Artificial organs and organ
transplants can stop organ failure from being a problem. Bionic and robotic technology is
about to transform the biological human into a bionic.

In this literature-based analytical study, in the context of human-machine
interaction, it is argued that at what extreme point technological determinism can carry
people. The transformative effect of technology on our traditional lifestyles and values is
evaluated by many with techno-phobic and dystopic arguments, such as dystopia, future
anxiety, the end of humanity, and the loss of reality. In this text, the possibility of perfecting
human beings by means of technological support is recommended in utopian and techno-
sever mode. In the event that human behavior can be predicted at the end of this digitalization
process towards the synthesis of machine-man, the meaning of free will and responsibility is
reopened. For the first time, social sciences may have the ability to predict behaviour after 5
minutes of a 3-year-old child with “datafication of everything” and large data analytics. The
foresight here is linked to the determination of correlational relationships between these
elements at the end of a process that follows the monitoring and recording of the elements
that constitute human behavior. The recognition of human beings in a versatile way and the
prediction of which direction will be made make it controversial that human being remains a
moral subject. The answer to this question can be given to drawing the contours of the digital
life form, in the ethics of the digital transparency within the digital life form. The fact that
everything is omniscient cannot completely destroy the possibility of an ethical life. This is
just like a believer who believes in an omniscient God, feels oneself free.

Key Words: Digital Ethics, Ethics of Transparency, Surveillance Society, Post-humanism, Digital
Life Form, Digital Values.
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Dijitallesmenin Transhuimanizme EtKisi

Mahir Fatih UNAL*

OZET

Dijitallesme, depolama alanlar1 ve erisim maliyetlerinde yasanan diisme, mobillesme ve
ekranlasma ile beraber biiytik bir ivme kazanmistir. Yasadigimiz bu ¢agda verilestirilmemis
hicbir sey kalmadig1 gibi hemen her sey dijitallesmistir. Transhiimanizmin hedefi
durumundaki tst-insana ulasma ideali, gelisen teknoloji ile miimkiin olma asamasina
gelmistir. Durmaksizin devam eden djjitallesme stireci ile beraber transhtimanizm, insani
yeni bir devrimsel stirece hazirlamaktadir. Bu siirecte insan, 0 ve 1'lerden olusan ikili say1
sisteminde kendine bir yer edinerek ilerlemekte ve yeni bir form ile karsilasmaktadir. Yapilan
arastirmada, dijitallesme siirecinin transhiimanizmi nasil etkiledigi tizerinde durulmus;
“Insan, insan olarak kalabilecek midir?”, “Limit ve sinirlart degisen insan, ontolojik olarak
mevcut insan ile ayni insan midir?”, “Insanin yasadig1 boylesi bir transformasyon sonrast
geleneksel degerler ve ilkeler hala gecerliligini koruyabilecek midir?” sorularina cevaplar
aranmistir. Bu calisma, literatiir taramasina dayah analitik bir calismadir. Arastirma
neticesinde insana ait tanimin yeniden yapilmasi, sinirlarinin yeniden ¢izilmesi ve varlik, etik,
deger gibi felsefi konularda yeni ¢alismalarin yapilmas: gerektigi sonucuna ulagilmistir.

Anahtar Sozciikler: Dijitallesme, Transhiimanizm, Insan 2.0, Nesnelerin Interneti.

The Effect of Digitization on Transhumanism
ABSTRACT

The decline in digitization, storage areas and access costs gained momentum along with
mobilization and shielding. In our age, nothing has been remained all information without
tracked and almost everything has been digitized. The ideal of reaching the post-human as
the target of transhumanism is at the stage of becoming possible with the developing
technology. Together with the non-stop digitization process, transhumanism prepares human
for a new revolutionary process. In this process, the human being takes a place in the binary
number system consisting of 0 and 1 and progresses to a new form. In this study, it was
emphasized how digitization process affects transhumanism. Questions of "Will human be
able to remain human?"', "Are the human beings bounded by limits and boundaries
ontologically the same as existing human beings?" and "Are the traditional values and
principles that human beings still survive?" are answered. This study is an analytical study

*Marmara Universitesi, Sosyal Bilimler Enstitiisii, Gazetecilik Ana Bilim Dals, Bilisim Tezli Yiiksek
Lisans Ogrencisi



based on literature review. As a result of the research, it has been concluded that new
definitions should be made on the reconstruction of the human definition, redrawing the
boundaries and philosophical issues such as existence, ethics and value.

Key Words: Digitization, Transhumanism, Human 2.0, Internet of Things.
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Bir Tekno-Dil Analizi: Emoji Ornegi
Elif AKCAY*
OZET

Teknoloji kullamim oranindaki artisa bagl olarak teknolojinin kendisinin bir dil olma imkéam
da artmaktadir. Bu imkan bazilar1 tarafindan giindelik ve edebi dili tehdit eden bir yan etki
olarak elestirilmektedir. Tekno-devrim, iletisim kurma bicimlerimizi ¢ok yonlii olarak
etkilemektedir. [letisimin sozlii ortamdan telefon ve bilgisayarlar aracilig1 ile dijital ortamlara
kaymasi, teknolojinin kendine has dili tizerine yeni tartismalar1 ortaya ¢ikardi. Teknolojik dil,
iletisim ihtiyacini karsilarken giindelik dildeki anlam bulanikhigi, karisikligi, belirsizligi ve
¢okluguna yol acan unsurlardan arinmakta, sembolik bir hale biirtinmekte, boylece sade ve
daha anlasilir, herkesin kolayca 6grenebildigi yeni bir iletisim diline dontismektedir.

Bu calisma, iletisim sikligimni artiran teknolojik gelismeler ve 6zellikle gorece olarak daha
Ozgiir bir ortam yaratan internetin de etkisiyle teknolojiye dayali yeni sembolik bir dil
yaratma istegi ile ilgilidir.

Bu arastirmanin amaci, herkesin anlayabilecegi bir internet dilinin, yeni ve birlestirici bir dil
olabilme imkani agisindan degerlendirilmesidir. Arastirma, literatiir taramasina dayali
analitik bir calismadir. Yapilan ¢calismada; “Emojiloji, eski meta-dil arayisinin yeni versiyonu
olabilir mi?”, “Hiz olgusunun biiytik bir etken oldugu, yazma ve okuma davramslarimizin
stirekli degistigi bilisim devrinde, emojiler fark etmedigimiz bir sekilde yeni meta-dilimiz mi
olmaktadir?”, “Teknoloji yeni bir iist-dil yaratma kabiliyetine sahip midir?”, “Internet ve
teknolojide kullanilan kisaltma ve simgeler bir dil olarak degerlendirilebilir mi?”, “Emoji,
meta-dil arayisinin bir sonucu olarak kabul edilebilir mi?”, “Teknolojinin olusturdugu bu dil
yani emoji, meta-dil arayisina son verebilir mi?” sorularina cevap aranmaktadir. Yapilan
arastirmada teknoloji dilinin getirdigi hiz ve minimum karakter ile maksimum enformasyonu
saglama isteginin hentiz bir iist dil olmasa da bu arayisa son verecek bir potansiyele sahip
oldugu sonucuna varilmistir.

Anahtar Kelimeler: Meta-dil, Emoji, Evrensel Dil, Teknoloji Dili.

** Marmara Universitesi, Sosyal Bilimler Enstitiisii, Gazetecilik Ana Bilim Dal, Bilisim Tezli Yiiksek
Lisans Ogrencisi



10

A Techno-Language Analysis: Example of Emoji

ABSTRACT

The possibility of being a language for technology is raising based on the increase in usage
rate of technology. This is criticized to threaten literary and daily language by some.
Technological revolution affects the ways of communication sophisticatedly. The tendency of
communication from oral to digital causes new arguments about the language of technology.
Technological language provides for communication, and also it purifies the uncertainty and
ambiguity of daily language, thus, it turns into a language which can be understood by
anyone. This study is about the claim to create a new symbolic language based on technology
by effects of the internet, which creates a free environment relatively, and technological
developments, which increases the frequency of communication.

This study aims to evaluate if it is possible to turn internet language, which is understood by
anyone, into a new and connective language. This is an analytical study based on literature
review. This study looks for answers to some questions such as “Might emojis be a new
version of old meta-language seeking?”, “Does emoji become our new meta-language
unwittingly at information age when speed is a major factor, and reading and writing praxises
change rapidly?”, “Is technology capable to create a meta-language?”, “Are clippings and
signs considered as a language?”’, “Might emoji be considered as a conclusion of meta-
language seeking?”, “Might emoji, which has been created by technology, end the meta-
language seeking?”. This study concludes that the claim of supplying maximum information
along with minimum characters and the speed, that is provided by the technological
language, has the potential to end the meta-language seeking although it has not existed yet.

Key Words: Meta-language, Emoji, Universal Language, Technological Language.
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Dijital Teoloji
Hatice CETIN
OZET

Teknolojik imkanlardaki hizl1 gelisme ve bu gelismeye bagh olarak ortaya ¢ikan doniistimiin
yansimmas1 da hizli ve etkili olmustur. Sanayi devrimi ile baslayan bu degisim o6zellikle
internetin bulunmast ile ¢ok daha ileri boyutlara tasinmistir. Hayatimizin her alanim
dogrudan ya da dolayl olarak etkileyen iletisim teknolojilerindeki bu gelismelerden en ¢ok
etkilenen alanlardan biri de stiphesiz dindir. Internet oncesi sekiilerlesme tartismalar ile
glindeme oturan geleneksel dini hayat ve degisim problemi, internet sonrasi désnemde yerini
hizla teknolojik olarak evrilmekte olan yeni bir dini yasantiya birakmaktadir. En acik ve net
bakis agisiyla, yani ‘degismez inang’lara, kurumsal otorite, ibadet, ritiiel ve etik ilkelere sahip
oldugu kabul edilen dinin asli hiiviyetini bilimsel ve teknolojik gelisme ve sosyo-kiiltiirel
degisim riizgarlarina karsi koruyup koruyamayacagi ya da bu siirecte alacagi “yeni dini
formlar’ sorunu oniimiize gelmektedir. Bu ¢alismanin amaci dijitallesen dinin medya ve
sosyal medyadaki yansimalar1 ve teknolojiinin dini yasantilar tizerindeki maddi ve manevi
etkilerini ortaya koymaktir. Bu calismada bilgi, teknoloji ve din cercevesinde insanligin
deneyimlemekte oldugu ve 6nceki donemlerden pek ¢ok farkliliklar gosteren dijital cagda,
dini kiilttirtin sahip oldugu gortintimler ele alinacaktir. Bu calisma, dinin giintimiiz bilgi ve
iletisim toplumunda kendini nasil ifade ettigini, dindarlik bicimlerinin nasil sekillendigini
gostermesi bakimimdan 6nem kazanmaktadir. Yontem olarak dokiiman incelemesi ve icerik
arastirmalar kullanilmastir.

Anahtar kelimeler: Sanal Din, Dijitallesme, Dijital Teoloji, Cevrimigi Ritiiel.

Digital Theology

ABSTRACT

The rapid development of technological facilities and the reflection of the transformation due
to this development have been fast and effective. This change, which started with the
industrial revolution, has been moved to a much more advanced level with the presence of
the internet. One of the areas most affected by these developments in communication
technologies, which directly or indirectly affect every aspect of our lives, is undoubtedly
religion. The problem of traditional religious life and change sitting on the agenda with pre-
Internet secularization discussions leaves its place to a new religious experience that is rapidly
evolving technologically. The most clear and clear point of view, 'immutable beliefs',
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institutional authority, worship, ritual and ethical principles that are considered to have the
basic identity of the scientific and technological development and socio-cultural change in the
wind or protect against The religious forms'. The aim of this study is to reveal the effects of
digitalizing religion on media and social media and the physical and spiritual effects of
technology on religious life. In this study, the views of the religious culture will be discussed
in the digital age, where humanity is experiencing within the framework of knowledge,
technology and religion and in the digital age which shows many differences from previous
periods. This study is gaining importance in terms of how religion expresses itself in today's
information and communication society and how forms of religiosity are shaped. Document
analysis and content research were used as methods.

Key Words: Virtual Religion, Digitalization, Digital Theology, Online Ritual.
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Nesnelerin interneti (IoT) Proje Gelistirme Siirecinin
Egitimde Disiplinler Arasi Calisma Ortamina
Entegrasyonu-

Aliye Saract, Nesrin Ozdener Dénmezt

OZET

Endiistri 4.0 caginin en cok dikkat geken ve gelisime agik olan alan1 senstrler ve internet
araciligi ile fiziksel nesnelerin birbirleriyle ve daha biiytiik sistemlerle baglantil oldugu bir
iletisim ag1 olarak tanimlanan Nesnelerin Interneti (Internet of Things - IoT) kavramidir.
Nesnelerin Interneti'nin, giinliik kullandigimiz nesneler, i¢inde yasadigimiz sosyal ortamlar
(akallr sehir, akilli bina vs.), hizmet ve tiretim sektorlerine kadar her alani etkileyebilecek
potansiyeli bulunmaktadir. Gelecek yillarda bu cihazlarin sayisinda biiytik bir artis
beklenmektedir. Bu galismada amag Nesnelerin Interneti teknolojisinin disiplinler arasi proje
gelistirme ortaminda kullanilmasi stirecini incelemek ve bu siirecin dgretmen adaylar:
acisindan ¢iktilarini sunmaktir.

Nitel arastirma yontemlerinden durum cgalismast olarak kurgulanan calisma, 2016-2017
egitim ogretim yilinda Marmara Universitesi Atatiirk Egitim Fakiiltesi'nde 6grenim gormekte
olan Fen Bilgisi Ogretmenligi bolimiinden 16, Bilgisayar ve Ogretim Teknolojileri
Ogretmenligi boliimiinden 16 olmak tizere toplamda 32 dgretmen adayi ile yirtitilmiistiir.
Egitim sonunda agik uglu anket formlari ile elde edilen veriler igerik analizi ile ¢oztimlenerek
temalar olusturulmustur. Nesnelerin interneti egitimini disiplinler arasi bir ortamda almak
konusunda 6gretmen adaylarmin tamaminin pozitif yonelimli cevaplar verdigi goriilmiis
(f:32100%), disiplinler aras1 grup ile proje gelistirme konusunda biiyiik cogunlugunun (f:27
%84) olumlu goriislere sahip olduklar1 belirlenmistir. Bu egitimi almanmn &gretmen
adaylarmin tamamimn mesleki yasamlarina olumlu yonde katki saglayacag goriisiinde
olduklar1 sonuglarma varilmistir(f:32 %100).

Bu calisma; disiplinler arasi calisabilen Nesnelerin Internetini olusturan gelistirme kartlari,
gomiilu sistemler ve sensorler ile proje gelistirebilen ve bu konuda 6grencilere rehberlik
yapabilecek 6gretmen yetistirmek isteyen egitim fakiiltelerine 6rnek teskil etmesi acisindan
onemlidir. Bulgularin gerek Milli Egitim Bakanlig1 gerekse egitim fakiiltelerinde ¢alisan konu

* Bu calisma Marmara Universitesi Bilimsel Arastirma Projeleri Koordinatorliigii ve SAMM Teknoloji
tarafindan EGT-A-111017-0599 numarali proje olarak desteklenmektedir ve Marmara Universitesi
Bilgisayar ve Ogretim Teknolojileri Egitimi Bilim Dali doktora dgrencisi Aliye Sarag’in doktora tez
calismasinin pilot uygulamasindan tiretilmistir.

" Nisantag: Universitesi Mobil Teknolojileri Programi, Ogr. Gér., aliye.sarac@nisantasi.edu.tr

¥ Marmara Universitesi Bilgisayar ve Ogretim Teknolojileri Egitimi Bsliim, Prof. Dr.,
nozdener@marmara.edu.tr
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alan uzmanlarmna katki saglamasi ve ileride yapilacak calismalara 1s1k tutmasi
beklenmektedir.

Anahtar kelimeler: Nesnelerin Interneti, Disiplinler Arasi Caligma, Proje Gelistirme, Egitimde
Yeni Yaklagimlar.

Integration of the Internet of Things (IoT) Project
Development Process into an Interdisciplinary Work
Environment in Education-

ABSTRACT

The concept of Internet of Things (IoT), which is defined as communication network where
the physical objects are connected with one another and much bigger systems through sensors
and the Internet, is the most noticeable and more developable area of the Industry 4.0 era. The
Internet of Things has the potential to impact every area including the objects we use daily,
social environments we live in (smart city, smart building etc.), service and production
sectors. In the coming years a large increase in the number of these devices is expected. This
study aims to examine the process of using the Internet of Things technology in the
interdisciplinary project development environment and to present the outcomes of the
process from the perspective of pre-service teachers.

The study, which was designed as a case study of qualitative research methods, was carried
out with a total of 32 pre-service teachers, 16 from Science and 16 from Computer Education
and Instructional Technology departmens, who studied at Marmara University Atatiirk
Faculty of Education in 2016-2017 academic year. At the end of the training, the data obtained
by open-ended questionnaire forms were analyzed by content analysis and themes were
formed. It was seen that all of the pre-service teachers gave positive-oriented answers abouth
getting education in Internet of things in an interdisciplinary environment (f: 32 100%), and it
was determined that the majority of the pre-service teachers had positive opinions abouth the
interdisciplinary group and project development (f: 27 84%). It was concluded that getting
this education would provide a positive contribution to the professional life of all pre-service
teachers (f: 32 100%). It was concluded that, all of pre-service teachers think that getting this
education would provide a positive contribution to their professional life (f: 32 100%).

This study is important in terms of serving as a model to faculties of education aiming to raise
teachers who can develop projects with developing kits, embedded systems and sensors, can
work in an interdisciplinary way and create the internet of things, can guide the students on

* This study is supported by Marmara University Coordinatorship of Scientific Research Projects and
SAMM Technology, as research project number EGT-A-111017-0599 and it was produced from the pilot
study of the doctoral thesis prepared by Aliye Sarag.
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this subject. The findings are expected to contribute the specialists working both in the
Ministry of National Education and the faculties of education and to light the way to the
studies to be carried out in the future.

Key Words: Internet of Things, Interdisciplinary Work, Project Development, New Approaches in
Education.
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Haberciligin Degisen Pratikleri: Coklu Ortam, Coklu
Yetenek, Cevrimici Gazetecilik

Aysel CETINKAYA®, Thsan KARLIt
OZET

Iletisim ve bilgi teknolojilerinde yasanan gelismeler bircok alanda oldugu gibi gazetecilik
alaninda ve gazetecilik mesleginin standartlarinda birtakim degisjkliklere sebep olmustur.
Birden fazla medyanin tek bir aracta toplanmasini ve kullanilmasini saglayan yeni medya, bu
ozelligi ile coklu ortam (multimedia) niteligi tasymaktadir. Coklu ortam igerik tiretiminin bir
geregi olarak, gazetecilerin biitiin medya araclarina yonelik olarak bir dizi yetenek gelistirme
ihtiyaglarini ortaya ¢ikarmaktadir. Artik gazetecilerin bir icerigi toplama, degerlendirme ve
yazma gibi temel gazetecilik gorevlerinin yani sira o icerige uygun fotografi se¢me ve
diizenleyebilme, gerekirse bir fotograf galerisi olusturabilme, video igerigi {iretebilme ve o
haberin okur kitleye ulasmani saglama gibi becerileri edinmesi beklenmektedir.

Bu calisma, gazetecilik mesleginin degisim yapisinin haber tiretim siirecinde meslek
pratiklerinin nasil evirildigini ele almay1 amaglamaktadir. Calismanin verileri, gazetecilik
meslegi, cevrimici gazetecilik ve ¢oklu yetenek konularindaki literatiir taramasiyla birlikte 1
May1s-30 Haziran 2018 tarihleri arasinda yiiz ytize goriisme teknigiyle ve e-posta kanaliyla
goriisme yapilarak toplanmistir. Arastirmanin 6rneklemi uzman drneklem teknigine bagl
olarak, cevrimici gazetecilik endiistrisine ve ekonomisine yon verdigi distintilen gevrimigi
gazetelerin yaym yonetmenleri ve gazetecilik meslegini aktif olarak icra etmis, meslegin
gecmisi ve bugtinii konusunda deneyim sahibi gazetecilerdir. Yonetici simifin goriislerine
basvurmak, cevrimici gazetelerin isleyisini ve tiretimini siirdiiren isgiiciinde aradiklar
niteliklerin tespit edilebilmesi; meslege yillarini vermis, gazeteciler ile goriisiilmesi ise
gecmiste gazetecilerde aranan 6zelliklerin ortaya konulmasi agisindan 6nem kazanmaktadir.

Anahtar Kelimeler: Gazetecilik, Cevrimici Gazetecilik, Coklu Ortam, Coklu Yetenek.

* Kocaeli Universitesi, Iletisim Fakiiltesi, Gazetecilik Boliimii, Dr. Ogt. Uyesi,
aysel.cetinkaya@kocaeli.edu.tr.
" Kocaeli Universitesi, Iletisim Fakiiltesi, Gazetecilik Bsltiimii, Dog. Dr., ikarli@kocaeli.edu.tr.
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Changing Practices of Journalism: Multimedia,
Multiskilling, Online Journalism

ABSTRACT

The developments in communication and information technologies have led to several
changes in the journalism area and in the standards of the journalism practice, as well as in
many areas. The new media, which enables the collection and use of multiple media in a single
tool, has the characteristic of multimedia with this feature. As a requirement to produce
multimedia content, journalists need to develop a range of capabilities for all media tools.
Other than the basic journalistic tasks like collecting, evaluating, and writing content,
journalists now are expected to acquire skills such as selecting and editing the proper photo,
creating a photo gallery if necessary, producing video content, and ensuring that the news
reaches the audience.

This study aims to discuss how the changing structure of the journalism has changed the
vocational practices in news production. It is aimed to collect the data with the face-to-face
interview technique and a literature review in the journalism profession, online journalism,
and multiskilling subjects, and the research sample is determined by the expert sampling
technique from the purposeful sampling methods from 1 May to 30 June 2018. Depending on
the expert sampling technique, the research sample consists of the editors-in-chief of online
newspapers leading the online journalism industry and the economy, and journalists who
have actively engaged in the journalism profession and have experience in the past and
present of the profession. Asking opinions of the executives, determining the qualities that
the online newspapers look for in the workforce that continues its functioning and
production, meeting journalists who have given years to this profession has gained
importance to be able to find the characteristics required in journalists in the past.

Key Words: Journalism, Online Journalism, Multimedia, Multiskilling.
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Yeni Medya ve internet Haberciliginde Etik Sorunlar
Emre OZCAN*

OZET

Etik; genel olarak, gegmis, giiniimiiz ve gelecekte insanlarin davranislarinin iyi ya da
kotti, dogru veya yanlis yonden degerlendirilmesini iceren ve diinyanin her yerinde
gecerli olmasi beklenen ilke ve kurallarm biitiinii olarak tanimlanabilir. Bu ¢alismada,
internet haberciligi ve Tiirkiye'de yaymn yapan internet haber sitelerinin habercilik
etigine bakisiyla ilgili ornekler esliginde degerlendirmeler yapildi. Calismada etik, ahlak,
meslek etii, medya etigi, internet haberciliginin etik sorunlar1 gibi konularda site
incelemesi yapildi. Incelenen haberlerin kamuoyunu bilgilendirme amacindan ¢ok tik
haberciligine hizmet ettigi ve eglendirme amacina hizmet ettigi goriildii. Ayrica bu
makalede internet haberciliginin olumlu ve olumsuz yonlerini tartisarak haberleri
medya etigi agisindan tartistik. Internet haber siteleri medya etigi degerlerine riayet
ediyor mu? gibi sorulara cevap aradigimiz calismada bir¢ok drnekle bu degerlerin nasil
¢ignendigi bir kez daha ortaya gikt1.

Anahtar kelimeler: Etik, Gazetecilik Eti§i, Medya Etigi, Internet Haberciligi, Internet Etigi.

Ethical Issues in New Media and Internet Journalism

ABSTRACT

Ethic; In general, past, present and future people's behavior can be defined as the whole of
the principles and rules that are expected to be valid in all parts of the world, including good
or bad, right or wrong evaluation. In this study, Internet journalism and broadcasting in
Turkey evaluations, accompanied by examples of internet news sites was done with a view
to journalistic ethics. In the study, the subject of ethics, ethics, professional ethics, media
ethics, ethics issues of internet journalism were examined. It has been seen that the news
reports serve the press service rather than informing the public and serve the purpose of
entertaining. In this article, we discussed the news in terms of media ethics by discussing the
positive and negative aspects of internet journalism. Do Internet news sites respect media
ethics? In the study we are looking for answers to questions such as how many times these
values have been broken.

Key Words: Ethics, Journalism Ethics, Media Ethics, Internet News, Internet Ethics.

Marmara Universitesi Sosyal Bilimler Enstitiisti, ozcannemre@gmail.com
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E-Dergi ve Okunabilirlik

Buket Akyiirek
OZET

Gilintimiizde yeni medya ve araglarmin giinliik hayatta ¢ok kullamilmaya baslamasi ile
geleneksel yaymcilik olan dergicilik, platform degistirerek e- dergi haline gelmistir. Bu
baglamda geleneksel dergicilik tirajlar1 azalmistir. Tirajlarin azalmasi, yeni medya ve araglari
kullanimin artmas ile elektronik dergiler giin gectikce daha fazla kullamlmaya baglanmistir.
Bu baglamda elektronik dergilerin kullamilan cihaza gore tasarlanmasi zorunlulugunu
dogurmaktadir. Ancak her ne kadar elektronik yayin olarak adlandirilan dergiler, elektronik
formda yaymlansa da 6zellikle format ve okunabilirlik agisindan elektronik dergicilikte
bir¢ok sorunlar bulunmaktadir. Bu baglamda kullanilan formatlar ve okuyucu géz 6niinde

bulundurularak tasarim ve yayin yapilmas: gerekliligini ortaya ¢ikmaktadir.

Anahtar Kelimeler: Geleneksel Dergi, Yeni Medya, Elektronik Dergi, Okunabilirlik.

E-Journal and Readability

ABSTRACT

New media tools are used in our daily life. Therefore The journal, which is a traditional
publishing product, becomes e- journal by changing its platform. In this context, the sale of
traditional magazines has decreased. With the get decrease of sales and get increase that
usage of new media and tools, electronic journals have been used more and more every day.
In this context, electronic journals have to be created according to electronic device.
Although journals that are called electronic journal, published as electronic form, there are
many problems in electronic journalism, especially in terms of format and readability. As a
result it has coming up formats which are used and readers are being considered. In this
regard the necessity of design and publication has been emerging by considerating formats

which is used and the reader.

Key Words: Traditional Journal, New Media, Electronic Journal, Readability.
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Forecasting of Cyrptocurrencies Using Artificial Neural
Networks

Engin Kandiran!’, Ali Cihan Keles!, Avadis Hacinliyan!?2
ABSTRACT

In analysis of time series, the classification of time series in terms of linearity(nonlinear)
behaviour leads to use different methodlogies in forecasting. Other than ARCH and GARCH
(Chu, Chan, Nadarajah, & Osterrieder, 2017) methods, in modeling and forecasting nonlinear
time series, the usage of artificial neural networks(ANNSs) is gaining much more interest in
recent years and becoming a topic of recent studies (Katijani, Hipel, & McLeod, 2005),
(Almeida, Tata, Moser, & Smit, 2015) . In this study, we want to measure and compare the
forecasting performance of different neural network architectures in forecasting
cyrptocurrency prices such as Bitcoin and Ethereum. The residual-fit spread plot is utilized in
anovel fashion in this study to comparevisually out-of-sample forecasts of the neural network
models that are studied.

Key Words: Forecasting, Artifical Neural Networks, Nonlinear Time Series.

"1 Department of Information Systems and Technologies, Yeditepe University, Atasehir,Istanbul,
Turkey and The Institute for Graduate Studies in Sciences and Engineering, Yeditepe University,
Istanbul Turkey.

E-Mail: engin.kandiran@vyeditepe.edu.tr

E-Mail: ali.keles@yeditepe.edu.tr

2Department of Physics and Department of Information Systems and Technologies, Yeditepe
University,Atasehir, Istanbul, Turkey

E-Mail: ahacinlivan@yeditepe.edu.tr
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Toplumsal Yarar Amach Orgiitlerin Farkh Kiiltiirlerdeki
Instagram Paylasymlari Uzerine Bir Analiz: Tiirkiye ve
Ingiltere’deki Greenpeace Ornegi

Gamze YETKIN CILIZOGLU*
OZET

Toplumsal yarar amacli orgiitlerin temel amacy; toplumda ortak bilgi ve dil diizeyi
olusturarak kolektif bilincin ve eylemin olusmasina aracilik etmektir. Kolektif bilincin amaci
ise; degisime aracilik etmek, katihmi saglayarak toplumsal tepki refleksinin olusumuna
katalizor gorevi gormektir. Bu siirecin olusumunda; o toplum igindeki bireylerin kiiltiirel
yapisy, kiiltiirel ¢erceve icinde kullanilan dil, demokratik yap1, katilimim bi¢imi gibi unsurlar
toplumsal yarar amagl drgiitlerin paylasymlarinda kullandiklar: mesajlarin ¢agrisgmlarina da
etki etmektedir. Kar amagh orgtitlerin ¢agin gereklerine uygun olarak etkin bir sekilde
kullandiklar1 sosyal medya toplumsal yarar amagh orgiitler (kar amaci giitmeyen) icin de
onemli bir mecra olarak karsymiza ¢tkmaktadir. Bu 6ngoriilerden yola ¢ikarak demokrasileri
agisindan farkliliklar gosterdigi varsayilan Ingiltere ve Tiirkiye’de Greenpeace’in 14 Kasim-
10 Aralik tarihleri arasindaki Instagram paylasymlar: rastlantisal olarak secilmis ve bu
stirecteki paylasimlarin verdigi mesajlar cagrisimlar: agisindan hem niceliksel hem de
niteliksel olarak igerik analizi ile incelenmistir. Bu calismanin amaci toplumsal yarar amach
bir orgtit olan Greenpeace ¢rnekleminde farkl: kiiltiirlere sahip {ilkelerde bu farkliliklarin
analiz edilen mesajlara yansiyip yansimadigini gorebilmektir.

Anahtar Kelimeler: Toplumsal yarar amach 6rgiit, kiiltiirel farkliliklar, Greenpeace, Instagram.

An Analysis of Social Benefit Organization’s Instagram
Posts in Different Cultures: Case of Turkey and United
Kingdom

ABSTRACT

Main purpose of social benefit organizations is to mediate collective consciousness in society
by creating a common knowledge and language ground. As to the aim of collective
consciousness is to engage in the formation of social response reflex by providing
participation. In the formation of this process; the cultural structure of individuals within

* Kocaeli Universitesi, Iletisim Fakiiltesi, Reklamcilik Boliimii, gamze.cilizoglu@kocaeli.edu.tr
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society, the language used in cultural framework, democratic structure, the form of
participation affect the connotations of the messages which social benefit organizations used
in their posts. Social media used by profit-making organization in accordance with the
requirements of the era, also emerges as an important medium for social benefit organizations
(non-profit) too. Depart from these foresights, Greenpeace Instagram posts, which published
between 14th November and 10th December, of two different countries which assumed to
represent differences in terms of democracies, Turkey and United Kingdom, selected and the
messages given by the posts in this process were examined both quantitatively and
qualitatively by content analysis in terms of their connotation.

The aim of this paper is to see in Greenpeace sample, which is a social benefit organization,
whether the differences are reflected in the analyzed messages in countries with different
cultures.

Key Words: Social benefit organization, cultural differences, Greenpeace, Instagram.
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Sosyal Medya Reklamlarinda Kullanilan Tipografik
Karakterlerin, Hedef Kitle Uzerinde EtKileri

Berna URUK
OZET

Eski caglardan bu yana gelisimini stirdiiren yazi, tipografi sanatinin ortaya ¢ikmasiyla grafik

tasarmm alaninda énemli bir yere sahip olmustur. Giintimtiz gorsel iletisim alanin en 6nemli
organlarindan biri olan bilgisayar ile tipografinin bulusmas: hayatimizin her alaninda
gorebilecegimiz yeni bir sanat ve ticaret alan1 olusturmustur. Becer, E. (2008) Sosyal medya
reklamcilig1 da, gelisen internet ve bilgisayar teknolojilerinin yaninda hizla ilerlemekte ve
gelismektedir. Internette bulunan sosyal paylasim siteleri {izerinden yapilan her tiirlii reklam
faaliyetlerine sosyal medya reklamciligi denmektedir. Internet ve sosyal medya
platformlarmni kullanan bireylerin sayisi her gegen giin artmaktadir. Isletmeler de buna bagh
olarak sosyal medyada yer alarak markalarim biiyiik kitlelere duyuruyor. Boylelikle
isletmeler daha ¢ok miisteriye ulasmay1 hedefleyerek reklam yatirimlarini bu dogrultuda
yapiyorlar. Belek, S.(2018). Tipografinin insanlar tizerindeki etkisi de burada devreye
girmekte. Bu baglamda bu ¢alismanin amacy; sosyal medyada karsimiza ¢ikan reklamlarin
gorsel anlatimlarin yaninda kullanilan tipografik 6gelerin hedef kitle tizerinde olusturdugu
etkilerinin incelenmesidir. Insanlarin reklamda karsilastiklar1 font gesitliligi, yazi puntosu,
reklamda kapladig: alan arastirilmistir.

Anahtar Kelimeler: Sosyal Medya, Tipografi, Reklam.

The Emotional And Psychological Effects Of Typographic
Characters Used In Social Media Advertisements On The
Target Audience

ABSTRACT

Since ancient times, writing continues to improve, with the emergence of the field of graphic
design, typography has gained an important place. The meeting of typography with
computer, which is one of the most important organs of today's visual communication field,
has created a new art and trade area which can be seen in every aspect of our lives. Social
media advertising is rapidly developing alongside with internet and computer technologies.
All kinds of advertising activities through social networking sites on the Internet are called
social media advertising. The number of individuals using internet and social media
platforms is increasing day by day. Businesses also take part in social media to announce their
brands to large masses. In this way, businesses are aiming to reach more customers and make
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their advertising investments in this direction. Belek, S.(2018). The influence of typography
on people also comes into play here.In this context, the aim of this study is to examine the
effects of typographic elements on the target audience as well as the visual narratives of
advertisements in social media.

Key Words: Social Media, Typography, Advertising.
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Sosyal Ticarette Bir is Modeli Olarak Birebir Ticaret:
Instagram Ornegi

Alaattin Aslan, Serkan Bayrakci, Ozhan Tingdy
OZET

Sosyal medya web 2.0 araclarini kullanarak cevrimicj yazi, resim, fotograf, ses ve video
iceriklerinin olusturulmasi ve paylasyminin yapilmasi saglayan platformlarin genel ismidir.
Burada bulunan platformlar sosyal etkilesimin saglanmasi icin kullanicilarin karsplikli olarak
fikirlerini, tecrubelerini, deneyimlerini, algilarmi vb. bircok duygu ve dusuincelerinin ispirligi
icinde utretmeyi ve paylasmay1 hedef edinmislerdir. Bu paylasym gercek manada toplumsal
bir guc, olarak hissedilmeye baslanmis bu mecralarin etkililigi guin gectikce artmistir.
Gundelik hayatin bir parcasi olarak alisveris, yapmanin sosyal medya kullanilarak yapilmasi
da guihumuz icin yeni sayilabilecek bir durumdur. Bu baglamda sosyal medya da yeni is,
modellerinin kullamlmas1 gerekmektedir. Instagram uygulamasi ise kullamcilarin cektikleri
fotograflari, uygulamanin sagladigi efektler ile takipcilerle paylasilmasi, bu fotograflara
yorum yapilmasi, tavsiyelerin bildirilmesi, goruslerin alinmasini saglamasiyla bir sosyal
medya platformu olarak kullanilmaktadir. Kullanicilarm bir yandan cektikleri fotograflari
yayinladiklari bu platform bir baska yonu'ile ticaretin bir aracis1 olma yolunda ilerlemektedir.

Reklam veya pazarlama konusunda sikinti yasayan isletmeler, evlerinde kendi el uruhu’

mamullerini satmaya calisan ev hamimlar1 veya pazarlama anlayisina farklilik katmak isteyen
uhld’ markalar Instagram tuZzerinden yaymladiklar1 uiun fotograflari ile musterilerine
ulasmaya calismaktadirlar.

Bu calismamizda sosyal ticaret kavraminin tanimlanmast ve sosyal medya platformlarindan
Instagram da ticaret yapmaya calisan kullanicilarin uyguladiklar: is modelleri tespit edilmeye
calisilmustir.

Bu nicel calismada arastirma yontemi olarak tarama metodu kullanilmistir. Instagram'da
farkl: urun isimleri uZzerine arama yapilarak hangi urunlerin satildigi, bu urunlerin satisinin
nasil yapildigi, hangi tur satin alma sureclerinin gerceklestigi ve genel is modelleri ile iliskisi
incelenmistir.
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One-to-One Trade as a Business Model in Social Commerce:
Instagram Example

ABSTRACT

Social media is the general name of the platforms that enable the creation and sharing of
online text, image, photo, audio and video content using web 2.0 tools. Social media platforms
aim to create and share users’ mutual ideas, experiences, experiences, perceptions and many
of their emotions and thoughts in cooperation in order to ensure social interaction. This
situation has emerged as a social power and the effectiveness of social media platforms has
increased day by day. As a part of everyday life, using social media as a part of shopping is
also a new situation. In this context, new business models need to be used in social media.
The Instagram application is used as a social media platform by sharing the photos taken by
the users with the effects provided by the application, sharing with the followers, making
comments on these photos, notifying the recommendations and getting the opinions. This
platform, in which users publish their photographs, is progressing to become a market with
another aspect. Businesses suffering from advertising or marketing, housewives trying to sell
their handicraft products in their homes or famous brands who want to make a difference in
marketing understanding are trying to reach their customers with product photos they
publish on Instagram.

In this study, it is tried to identify the concept of social commerce and to determine the
business models that users apply on Instagram. In this quantitative study, screening method
was used as a research method. By searching on different product names in Instagram, which
products are sold, how these products are sold, which kind of purchasing processes are
realized and the relationship with general business models are examined.
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Ayna Olarak Instagram

Emre BICICI*

OZET

Giintimiizde sosyal medya insanlarin iletisim sekillerini degistirmis ve kendilerini farkl bir
sekilde ifade edebilmelerine olanak vermistir. Instagram bu uygulamalar arasindan en
popitiler olan uygulamalardan birisidir. Uygulama igerisinde insanlar kendilerini de bir
sembole dontistiirerek gorseller tizerinden ifade etmektedirler. Bu arastirma Lacan'in “Ayna
Evresi”, Roland Barthes'm gostergebilimi, “Kapitalizmin Mitleri” kavrami ve postmodern
tiketim gercevesinde incelenecektir. Calismanin amaci bireylerin Instagram tizerinden
yapmus olduklar1 paylasimlar ile kimliklerini nasil ifade ettiklerini anlamaktr.

Anahtar Kelimeler: Sosyal medya, Lacan, Barthes, Psikanaliz, Instagram.

Instagram as a Mirror

ABSTRACT

Today, social media has changed the way people communicate and they can express
themselves in a different way. Instagram is the one of the most popular application among
these applications. In the application, people express themselves trough images by
transforming themselves into symbols. In this research will be examined in frame with
Lacan’s mirror stage, Roland Barthes semiotics, myths of capitalism and post modern
consumption. The aim of the study is to understand how individuals express their identities
with Instagram.

Key Words: Social media, Lacan, Barthes, Psychoanalysis, Instagram.

* Doktora Ogrencisi, Kocaeli Universitesi fletisim Fakiiltesi, Kocaeli-TURKIYE, emrebcc90@gmail.com
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Cevrimici Manevi Psikolojik Danismanlik ve Rehberlik
Hizmetleri ve Onemi

OZET

Cevrim i¢i manevi danmismanlik ve rehberlik hizmetleri, ekonomik, cografi ve sosyal kosullar1
yuiz ytize Psikolojik danismanlik hizmeti almaya elverisli olmayan kisiler i¢in énemli bir
destek mekanizmasi olarak karsimiza ¢tkmaktadir. Bu danmismanlik hizmeti, manevi bosluga
diismiis, ac1 ¢eken, yalnizlik duygusu altinda zor giinler gegiren insanlara teknoloji destekli
manevi psikolojik danismanlik hizmeti vermek amaciyla tasarlanmistir. Son yillarda telefonla
gerceklestirilen psikolojik darismanlik ve teknoloji destekli psikoterapi uygulamalarmna
yonelik arastirmalarinda ve de akademik yayinlarin sayisinda artis goriilmektedir. Teknoloji
destekli psikolojik danismanlik ve manevi danismanlik hizmetlerinde diinya genelinde artis
goziikmektedir.

Her gecen giin biraz daha kirlenen Diinyamizda maalesef insanlarn bir¢ogunun bir
uzmandan bire bir psikolojik ve manevi destek alma sansi ve imkani yoktur. Iste bu tiir
durumlarda Cevrim i¢i manevi danismanlik 6nem kazanmakta ve islevselligi ile 6n plana
¢ikmaktadir. Artik Depresyona bagh rahatsizliklar giintimiiziin en 6nemli rahatsizliklarindan
birisi haline gelmistir. Yasam sartlarimin gittikce zorlasmas1 sonucuna bagli olarak maalesef
manevi degerlerde de ¢oziilmeler, gevsemeler goriilmektedir. Giintimiizde kitle iletisim
araglar1 6zenle hazirladiklar1 program ve dizilerde 6zellikle liiks ve hizli hayat tarzini genglere
terim yerindeyse dayatmaktadirlar. Afrikalilar gibi kazanan fakat Avrupalilar gibi harcamak
isteyen tilkemiz insanlar1 maalesef iglerine diistiikleri ikilem arasinda her gecen giin daha
bitiytik manevi bosluklara diismektedirler. Yani kisacast hayaller Mercedes fakat gercekler
Tofag'tir. Hayaller ile gercekler arasinda sikisan insanlik, hizla cemiyet, aile birligi, akraba
baglari, komsuluk iligkileri, biiytiklere sayg:1 ve kiigtiklere sevgi, dostluk, zerafet, letafet,
basiret v.b. degerlerinden hizla tavizler vermektedir. Victor Hugo'nun belirttigi gibi “Kalp
bosaldik¢a; Kese dolmaktadir”. Genglik, hizla “Kaliforniya Sendromu”’na dogru
stiriiklenmektedir. Peki, nedir bu Kalifornia sendromu?

1800'1t1 yillarda zengin altin madenlerinin bulunmasi ile Amerika'nin en zengin
eyaletlerinden birisi olan Kaliforniya, ABD'nin eglence ve tiiketim merkezi durumuna
gelmesi ve daha sonra da Silikon vadisinin de yine buraya kurulmasiyla eyaletinin gelir
diizeyinin daha da yiikselmesiyle Kaliforniya da bir¢ok insanin hayat tarzlarini degistirerek
eglence ve zevk odakli yeni bir hayat tarzin1 benimsemeleri ve bu durumun sonucunda ortaya
¢ikan psikolojik sorunlar, buhranlar Kaliforniya Sendromu olarak isimlendirilmektedir. Bir
hayat tarzi olarak tanimlanan Kaliforniya Sendromunun 6ne ¢itkan 6zelliklerini ti¢ maddede
ozetlemek gerekirse, zevke duiskiinliik ve yalnizliktir. Yazili ve gorsel basmin tesvik ettigi
hayat tarzina ulasamayan bireyler gittikge daha cok sug islemeye dogru itildigi icin tilkemizde
son yillarda “su¢ patlamast” gerceklesmistir. Maalesef bir sorun ¢ok daha baska sorunlarida
tetikledigi icin bu nedenlere bagli olarak aile ici siddet ve cinayet vakalarinda tilkemizde ve
diinyada artis goziikmektedir. Manevi sorunlarmi ¢ézemeyen insanlik sorunlarin
¢oztimiinti alkolde, tiittin triinlerinde, uyusturucuda ve cinsellikte vb. aramaktadir.
Bediiiizzaman Sait Nursi bu durumu “Colde, susuzluktan 6lmek tizere olan bir adam ve
¢olde, karsisina ¢ikan kotii bir bagka adamin kendisine altin kadehte zehir sunmasi” metaforu
ile agiklamaktadir. Colde uzun siiredir seyahat etmek zorunda kalan ve 6lmemek icin
miicadele eden “ bu zavalli adam” kendisine “altin kadehte sunulan zehri” bir timitle iger.
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Icer icmesine ama bu sefer cok daha biiytik bir actyla haykirir. Iste tam o sirada “Kotii Kisi”
bu sefer daha parlak bir altin kadehle ikinci zehri, zavalll adama uzatmakta gecikmez. Actyla
kivranan zavalli adam kendisine sunulan bu ikinci zehri de altin kadehte bir nevi timitle
dudaklarma gotiiriir ve tek dikiste icer fakat susuzlugu da 1stirab1 da daha da artar. Aciyla
kivranirken, kotii niyetli kisi son darbeyi vurmakta gecikmez ve en parlak olan son altin
kadehteki zehiri de “Zavalli Adam’a” uzatarak, kendisine son darbeyi indirir. Iste
gintimiizde insanligin durumu da tipki bu “Metaforda” anlatildig1 gibidir. Insanlar
sorunlarinin ¢oziimiinii zaten sorunlara neden olan mercilerde aramaktadirlar.

Kiiresellesen diinyamizda mesafeler her gegen giin meydana gelen teknolojik gelisimlerin
etkisiyle daha da kisalmakta, gelismis tilkeler Diinya ekonomisi tizerindeki baskilarini her
gecen giin biraz daha artirmakta; Boylece zengin tilkeler daha da zenginlesirken fakir tilkeler
daha da fakirlesmektedirler. Refah seviyeleri yiiksek tilkelerde ise nakit akismnin hizli bir
sekilde uluslararas: sirketlerin kasalarma dogru akmakta oldugu gozlenmektedir. Yani
Piyasalar ve fiyatlar dev sirketler tarafindan kontrol edilmekte insanlar yapay bir hayat
tarzina alistirllarak adeta zihinleri, aliskanliklari, benlikleri, ruhlari kontrol altina alinmakta,
ne yiyecegi, ne igecegi, nereye gidecegi vb. ihtiyaclar1 reklamlarca belirlenmekte ve
yonlendirilmektedir. Boylelikle siradan vatandaslar sadece ayin sonunu getirebilmek icin
miicadele verirken ¢ok uluslu sermayenin dev sirketleri her gecen giin Trilyon dolarlarma
yenilerini eklemekte ve diinya tizerindeki sorunlar bir ¢i1g gibi biiyiimektedir. Iste bu
sorunlardan bir tanesi de Psikolojik problemlerdir. Kapitalizm sadece insan bedenine hitap
ettigi i¢in insan ruhunu ve kalbini ihmal etmektedir iste bundan dolay1 da diinya genelinde
psikolojik temelli rahatsizlarda ciddi bir artis goziikmektedir. Iste tam da bu noktada Cevrim
i¢ci manevi danmismanlik ve rehberlik calismalar1 psikolojik rahatsizliklar: 5nlemede ve ¢oziime
kavusturmada son derece ¢nemli bir 6neme ve yere sahiptir. Manevi danismanlik ve
rehberlik hizmetinin gegmisi, Avrupa tilkeleri ve ABD'de oldukca eskidir. Ulkemizde ise
Manevi danismanlik ve rehberlik hizmeti ¢alismalarmi profesyonellesmesi ¢alismalar: son
yillarda hiz kazanmistir. Geleneksel danismanlik ve rehberlik uygulamalarinin, maneviyat
yonelimli damsanlarin  gereksinimlerini karsilama baglaminda yetersiz kaldiklar
soylenebilir. Zira sekiiler damismanlik uygulamalari, geleneksel ve ana akim psikolojinin
teorik formasyonundan ortaya c¢itkan terapotik yaklasimlara dayanir. Modern psikoloji
tarihinde maneviyata yonelik ilk ciddi yaklasimlar, dinin ve maneviyatin “agkin ve metafizik
/ transcendantal” bir yonii olan bireyin varolussal bir ihtiyaci oldugunu vurgulayan ve Dogu
bilgeligiyle Bati biliminin sentezini olusturmayi amaglayan A. Maslow'un fikirlerinin
onciiliik ettigi Manevi danismanlik ve rehberlik alani, temelde sekiiler psikolojik damsmanlik
ve rehberlik alan: ile psikoloji ve psikiyatri baglaminda modern diinyadaki ruh saglig
calismalarinda gelinen bu son asamada, onemli bir vurgu yapmaktadir. Bu kapsamda ana
akim geleneksel damismanlik ve rehberlik yaklasimlar: disindaki altenatif danismanlik ve
rehberlik yaklasimlarinin temel ozelligi, bireyin yasantisal siireglerini anlamlandirmada
psikolojik danismanin yani sira maneviyat alanindan da gii¢ almalaridir.

Modern psikolojinin ruh saglig: i¢in bagvuran danisanlarina yonelik biyolojik merkezli bir
yaklasim onerisine temelde karsi ¢ikan dinsel ve manevi yonelimli bireyler, manevi
danismanlik ve rehberligin gelisiminde ve stz konusu bu gelisime paralel olarak insancil bir
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tutum gelistirmede 6nemli rol oynamislardir. Bugiin gelinen tarihsel nokta acismdan
bakildiginda ise dinsel ve manevi yaklasimm kuramsal alt yapisim olusturan ¢ok o6zel
alanlarmn “pastoral damsmanlik, manevi yonelimli htimanisttik psikoloji, trans personel
psikoloji’ ve Tiirkiye 6zelinde de zengin manevi bir kaynaga sahip ‘sufi psikoloji/tasavvuf
psikolojisi’ oldugu soylenebilir. 2 Manevi danismanlik ve rehberlik yaklasimini benimseyen
psikolojik danismanlar ve psikoterapistler, -ana akim sekiiler psikolojik danigsman ve
psikoterapistlerden farkl olarak- (i) bireysel ihtiya¢larin yasama anlam verdigj; (ii) danisma
stirecinin bireyin ge¢misinden getirdigi ceza figiirti yerine 6zerklik yaklasimina vurgu yapan
yardimseverlik figiirti ile yer degistirmesinin gerekliligi tizerinde durmaktadirlar. Dolayisiyla
sekiiler damismanlik yaklagimlarindan farkli olarak manevi danismanlik, bireyin
nevrozlarindan daha ¢ok onun giinahlarina odaklanmaktadir. Dolayisiyla tedavi stireci,
biittin iyilesme bigimlerinin ve kisilerarasi iliskilerin desteklenmesi ve nihai kabul araciligryla
Tanr1'ya duyulan sevginin yayilip ¢ogalmasi olarak tanimlanabilir. Manevi danismanhgin
dinsel-yasantisal boyutundaki temel amag, yasamin sinirsiz olasiliklar tasidigimi danisanin
gormesine yardimci olmak ve diger bireyler ve yasamin yaratict ruhuyla iletisime
gecebilmesini saglamaktir. 3 Kisaca manevi damsmanlik, dinsel inang, mistik diistince vb.
teolojik icerikli manevi kaynaklari, bireyin psiko-sosyal problemlerinin ¢dziimlenmesi
stireglerinde aktif olarak kullanarak rehabilitasyon saglamaya ¢alismaktadir

ABSTRACT

Online spiritual counseling and guidance services it is for people whom can’t afford due to
their economic, geographic and social conditions for face to face Psychological counseling.
Online counseling is an important support mechanism for people who are not eligible for
counseling. This counseling service has been designed to provide technology-supported
spiritual psychological counseling to people who have fallen into the spiritual cavity,
suffering and have a hard time in their depression’s.

In recent years, there has been an increase in the number of academic publications and
researches on psychological counseling and technology supported psychotherapy
applications. Technology-assisted psychological counseling and spiritual counseling services
are increasing worldwide. While the World is turning more polluted from day to day! most
people do not have the chance and possibility to receive one-to-one psychological and
spiritual support from any professionals. In such a cases, online spiritual consultancy gains
importance and comes to the forefront with its functionality.

Now, Depression-related disorders have become one of the most important diseases of our
day’s. Depending on the result of life conditions human’s life becoming increasingly more
difficult due to this situation the spiritual values are getting loosing their weights. Nowadays,
mass media are advirtisinng the luxury life and fast-food style to youth but most of them
haven't sufficient budget also for their basic needs! So their’s dissatisfaction of the life is
getting bigger. They want to spent such as Europens but they are earning such an Africans
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who want to spend like Europeans, but like Europeans, their dream’s is Mercedes but the facts
is Tofas.

Mankid have jamed between dreams and realities so people have been already forgotten
relative ties, neighborhood , respect to elders, friendship, elegance, lucidity, etc. As Victor
Hugo said that, ‘if someone saving account increase which is sign that her or his heart is
getting empty! The youth is rapidly dragged into the Kaliforn California Syndrome. ”So what
is this California syndrome?

California is one of the richest states in the US with the presence of rich gold mines in the
1800s then it has become an entertainment and consumption center, and later the Silicon
valley has been established here. After that Calofornia's people have changed their life style
by adopting a new lifestyle with fun and pleasure, and the psychological problems that arise
as a result of this situation are called the California Syndrome. We may Describe the
prominent characteristics of the California Syndrome , which is defined as a life style, in the
terms, is the loneliness and pleasure. In recent years crime explosion has occurred in our
country as individuals who are unable to reach the lifestyle which were encouraged by the
written and visual media. Youth are being pushed to commited crime. Unfortunately, the
problem’s is triggered by many others problems so there are high rate about domestic
violence and murder cases in the world due. Sait Nursi put the metaphor that “ a man was
travelling in the desert but he was so thirsty. Someone offered a poison in a golden goblet
bed to him. The poor man drunk it, but he shouted with a pain then bad person extended
the second poison to the poor man . The poor was suffering a lot in his throat and stomach
and he looked for a solution for that so he taked the second poison to his lips and drunk it
again then he felt the unbearable pain again in his throat and stomach then he died.

Today, the situation of humanity look like in this “Metaphor because People are looking for
solutions to their problems in wrong place with wrong methods. The distances in our
globalizing world are getting shorter by the technological developments that are occurring
every day, and the developed countries are increasing their pressure on the world economy
with each passing day. In this way, the rich countries are getting richer and the poor countries
are getting poorer. In countries with high levels of wealth, it is observed that the cash flow is
rapidly flowing into the safes of international companies. In other words, markets and prices
are controlled by giant corporations, people are accustomed to an artificial lifestyle so their
minds, habits, ego, spirits are taken under control. The problems on earth are growing like an
avalanche. Psychological problems are also increasing. Capitalism neglects the human spirit
and heart, so there is a serious increase in psychological-based disturbances around the world.
At this point, on-line spiritual counseling and guidance work has an important place in
preventing and resolving psychological disorders. The history of spiritual counseling and
guidance is very old in European countries and the United States. In our country, the efforts
to professionalize spiritual counseling and guidance services have gained momentum in
recent years. Traditional counseling and guidance practices can be said to be insufficient in
the context of meeting the needs of spiritual oriented clients. Secular counseling practices are
based on therapeutic approaches emerging from the theoretical formation of traditional and
mainstream psychology. Spiritual counseling and guidance, led by the ideas of A. Maslow,
who emphasizes that the first serious approaches to spirituality in the history of modern
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psychology, the existential need of the individual who has a m transcendental and
transcendental m aspect of religion and spirituality, and which aim to form the synthesis of
Eastern wisdom and Western science, In this final stage, which is fundamentally reached in
the work of mental health in the modern world in the context of psychology and psychiatry
with the field of secular psychological counseling and guidance, puts a significant emphasis.
In this context, the main characteristic of the alternative consulting and guidance approaches,
other than the mainstream traditional counseling and guidance approaches, is that they gain
power in the field of spirituality as well as psychological counselor in understanding the
experiential processes of the individual.

Religious and spiritual oriented individuals, who have fundamentally opposed the proposal
of a biologically centered approach to their clients who apply for the mental health of modern
psychology, have played an important role in the development of spiritual counseling and
guidance and in the development of a humanistic attitude in parallel with this development.
From the perspective of the historical point reached today is religious and forms the
theoretical background of the spiritual approach to very specific areas of 'pastoral counseling,
spiritual-oriented humanistic psychology, trans personnel psychology' and Turkey also have
a rich spiritual resource in the special 'Sufi psychology / mysticism psychology' is said to be.
2 Psychological counselors and psychotherapists who adopt the spiritual counseling and
guidance approach - unlike the mainstream secular psychological counselors and
psychotherapists- (i) individual needs have meaning for life; (ii) the need for the consultation
process to be replaced by the charity figure, which emphasizes the autonomy approach rather
than the punishment figure of the individual. Therefore, unlike secular counseling
approaches, spiritual counseling focuses more on the sins of the individual than on the
neurosis of the individual. Thus, the process of treatment can be defined as the promotion of
all forms of healing and interpersonal relations, and the spread of love for God through final
acceptance. The main purpose in the religious-experiential dimension of spiritual counseling
is to help the counselee see that life has unlimited possibilities and to make it accessible to
other individuals and the creative spirit of life. 3 In short, spiritual counseling, religious belief,
mystical thought and so on. tries to provide the rehabilitation of the spiritual sources with the
theological in the process of solving the psycho-social problems of the individual. Online
counseling sessions can be done via Skype or Google Hangouts. The ethical principles and
rules that apply to all psychological counseling and psychotherapy practices apply to this
practice.

Computer-assisted psychological counseling interviews can be done via Skype or Google
Hangouts. Computer-assisted interviews can be performed more commonly for people with
disabilities. Dialogue should be established in writing in accordance with the basic principles
and techniques of psychological counseling as in other psychological counseling and
psychotherapy processes. The ethical principles and rules that apply to all psychological
counseling and psychotherapy practices apply to this practice.
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Teknoloji Bagimliliginin Semptomlar Temelinde
incelenmesi

Mert KUCUKVARDAR?, Ozhan TINGOY?
OZET

Teknoloji bagimliligr tizerine kesin bir uzlasi olmamasma ragmen yapilan calismalarda
baslangicta belirli bir amag icin kullanilan teknolojilerin git gide hayatin kendisi olmaya
basladig1 vurgulanmaktadir. Teknoloji bagimhligi, normal bagimliliklar gibi dis kimyasal
uyaricilar igermese de yapilan calismalarda insanlarin duygu (limbik) sistemlerini etkilemesi
bakimindan i¢ kimyevi bir yapr icerdigi ortaya konulmustur. Arastirmalara gore, kullanicilar
teknolojik araclari kullanimi sirasinda belirli bir miktar mutluluk (dopamin) hormonu
salgilamaktadir. Her yeni kullanimda kullanicilar daha fazla mutlu olmak adina teknolojiyle
daha fazla vakit gecirme istegi duymaktadir. Teknoloji bagimhili1 tizerindeki belirleme
kistaslari ise oldukga gesitlidir. Tibbi olmayan bu durum 6zellikle aktif (video oyuncusu) ya
da pasif (TV izleyicisi) olarak goriilebilir. Ancak temelinde teknolojik bagimlilik bir
davramsgsal bagimlilik olarak agiklanabilir. Haziran 2018 de Diinya Saghk Orgiitii (WHO),
Uluslararas1 Hastaliklarin Siniflandirilmasini (ICD-11) yaptig1r tan1 kilavuzunun 11'nci
strtimiinde “Bilgisayar Oyun Bagmmlilig1” ¢alismalarimin “Ruhsal Saglik Problemleri” baslig:
altina aldigin aciklad: ve diinya genelinde saglik sorunlarmin teshis edildigi bu kilavuzda
oyun bagmmliligi resmen tanindi. Kriterler, teknoloji kullanim sikligi, yogunlugu, stiresi,
oncelik siralamasi ve olumsuz durumlara ragmen kullanima devam edilmesi gibi durumlar
tizerine odaklanmaktadir. Bu semptomlar: destekleyici olarak son yillarda teknoloji
kullaniminin insan zihni ve bedenine etkileri {izerine ¢ok sayida arastirma yapildi. Asiri
teknoloji kullaniminin artan stres, uyku bozukluklar1 ve klinik depresyon semptomlarin
tetikleyebildigi sonucuna varildi. Ayni zamanda teknolojiyle biitiinlesik sanal ortamda bir¢ok
dijital hastalik belirtisi ortaya ¢tkt. Bunlarin basinda, kacirma korkusu (FOMO), nomofobi
(nomophobia), tekno-stres (technostress) gibi bircok kavram giindelik yasama girdi ve
popiiler arastirmalarin konusu haline geldi. Teknoloji bagimhlig: calismalar: incelendiginde
konuyla ilgili smurhiliklar ve tartismalardan bahsetmek miimkiindir. Konunun
disiplinlerarasi olmasi bu tartismalar1 beraberinde getirmektedir. {lk ciddi problem teknoloji
bagmmliligin alt alanlar1 olan bilgisayar, akilli telefon, sosyal medya, oyun bagimlilig: gibi
basliklarin teknoloji bagimlilig1 catis1 altinda birlestirilmemesidir. Yani bir baska ifadeyle
konuyla ilgili yapilan ilk ¢alismalar alt alanlarn agiklanmasi stireciyle baglamistir. Ayrica
incelenen calismalardaki ortak nokta teknoloji bagimlilik konusunun nedensellik
boyutundaki durumlar: agiklama yetersizligidir. Teknoloji kullanimi, bireyde daha énceden
var olan problemleri tetikliyor mu yoksa daha 6nceden var olmayan problemler mi ortaya
cikartyor gibi sorular tizerindeki tartismalar stirmektedir. Bu arastirmada literatiir taramasi
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yapilmistir. Mevcut olan teknolojik bagimliik konusuna ait olgular, arastirma, tartisma ve
oneriler derlenerek ortaya konulmustur.

Anahtar Kelimeler: Teknoloji bagimlilig1, Teknoloji Bagimlili§r Semptomlari, Dijital Hastalik.

Investigation of Technology Addiction Based on Symptoms

ABSTRACT

There is no precise definition of technology addiction. However, it is emphasized in the
studies that the technologies used for a specific purpose are becoming increasingly life itself.
Technology addiction does not include external chemical stimulants such as normal
dependencies, but studies have shown that technology addiction affect people emotion
(limbic) systems because of internal chemical structure. According to research, users release
a certain amount of happiness (dopamine) hormone during the use of technological tools. In
every new use, users are willing to spend more time with technology to be more happy. The
criteria for determining technology addiction are quite diverse. Technology addiction can be
seen as particularly active (video player) or passive (TV monitor). However, on the basis of
technological addiction can be explained as a behavioral addiction. World Health
Organization (WHO), announced the new diagnostic guide which is The International
Classification of Diseases (ICD-11) . The diagnostic guide explains that computer game
addiction is a mental ilness. According to the guide, game addiction was officially recognized.
Criteria focus on the frequency of technology use, intensity, duration, priority, and continued
use despite adverse situations. In recent years, a lot of research has been done on the effects
of technology use on human mind and body. It has been concluded that the use of excessive
technology may present with symptoms of increased stress, sleep disorders and clinical
depression. At the same time, the technology-integrated virtual environment has shown
many signs of digital disease. Many concepts such as fear of missing out (FOMO),
nomophobia, techno-stress have become a subject of daily life and popular research. When
the technology addiction studies are examined, it is possible to talk about some related
limitations and discussions. The interdisciplinary nature of technology addiction brings about
these debates. The first serious problem is that computers, smart phones, social media,
gaming addiction are not unification under the roof of technology addiction. In addition,
when the studies are examined, it is seen that the common point of the technology addiction
issue is insufficient to explain the causality dimension. Discussions on questions such as the
use of technology are triggering problems that have already existed in the individual or
revealing problems that did not exist before. A literature review was conducted in this study.
The subjects related to technology addiction were gathered by collecting research, discussion
and suggestions.

Key Words: Technology Addiction, Technology Addiction Symptoms, Digital Disease.



ICTC 2018 - BiLiSiM VE ILETiSiM TEKNOLOJILERI KONGRESI / OZET KITABI

Bir Firsat Ortami Olan internet Uzerinden Etkili Bir
Alternatif Medyay1 Olusturmak ve ilgili Sorunlar

Abdulkadir Biiytikbingol*, Yahya Ozdemirt
OZET

Kurumsal yaklasimlar, ticari endiseler ve iktidarlarin medya ile ilgili tasarrufu gazetecilikte
mesleginin icrasi ile ilgili bir takim sorunlara yol agmaktadir. Meslek ahlak ilkeleri
dogrultusunda gazetecilik yapmak isteyen kisiler medya kuruluslarinda calisirken, isten
¢ikarlmak dahil olmak tizere farkli yaptirimlara maruz kalmaktadir. Internet ortamimn
sundugu olanaklar arastirilarak gazetecilik meslegini 6zgiir iradesi dogrultusunda yapmakta
direnen gazeteciler icin etkili bir alternatif medyanin olusturulmas: yollarinin ortaya
konulmast ve ilgili sorunlarm agiklanmasi bu makalenin esas amacini olusturmaktadar. Tlgili
literatiir taranarak, internet siteleri incelenerek ve aktif gazetecilerle gortisiilerek yapilan
arastirma, gazetecilikte Internet ile birlikte ortaya ¢ikan bir kavram olan "Yurttas"larin haberci
olarak, gazetecilik alaninda meslegin tanimi acisindan bir belirsizlige yol actiklari, buna
ragmen giderek serbest calisan profesyonel gazetecilerin yerini aldiklari, profesyonel
gazetecilerin ise kendi medyasini kurarak hakim medya karsisinda giiclii bir alternatif
olusturabildikleri sonucuna varilmaktadir.

Anahtar Kelimeler: Alternatif Medya, Yeni Medya, Serbest Gazeteciler, Yurttaslar.

ABSTRACT

Institutional approaches, commercial concerns and the media-related savings of
governments cause problems with journalist. People who want to do journalism in line with
the principles of professional ethics are exposed to different sanctions, including dismissal,
while working in media organizations. The main purpose of this article is to reveal the ways
of creating an effective alternative media for journalists who are resisting to do their job as a
journalist in a free will. In the research conducted by investigating the related literature,
reviewing the internet sites and interviewing the active journalists, the journalists in the
profession of journalism, while the voluntary journalists in the ecilik Citizen inda category
lead to an uncertainty in the field of journalism in terms of the definition of the profession,
however, it is concluded that they formed a strong alternative media in the face of dominant
media by establishing their own media.

Key Words: Alternative Media, New Media, Freelance Journalists, Citizens.
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AKilli Telefondan Yoksun Kalmak: Nomofobi Uzerine Bir
Arastirma

Mustafa YILMAZ", Aynur KOSEt, Yusuf Bahadir DOGRU#
OZET

Yeni iletisim teknolojilerinin gelisimiyle birlikte akilli telefon kullamim oranlarinda kayda
deger bir artis olmus, bu araglar McLuhan'in yillar 6nce 6ngordiigii gibi bireyin bir uzantisi
haline gelmistir. Akill1 telefon kullaniminin giinliik hayatta sagladig1 pek ¢ok yarardan s6z
edilebilecegi gibi olumsuz olarak nitelendirilebilecek taraflar1 da bulunmaktadir. Son yillarda
akademik tartismalarda ve medyada karsilasilan “nomofobi” kavrami bu baglamda
incelenmeye degerdir. Nomofobi, kisaca “akilli telefondan yoksun kalma korkusu” olarak
tanimlanabilir. Bu calismada akill telefon kullamiminin daha ¢ok geng bireylerde yogunlastigt
g6z 6niinde bulundurularak Kocaeli Universitesi [letisim Fakiiltesi'nin 353 grencisiyle anket
teknigi kullanilarak bir “nomofobi” arastirmast gerceklestirilmistir. Ogrencilerin nomofobi
diizeylerini belirlemeyi amaglayan bu arastirmada gegerliligi ve gtivenilirligi test edilmis olan
Nomofobi dlgeginden yararlamlmistir. Arastirma sonucunda dgrencilerin ytizde 40,50"sinin
nomofobik oldugunu, Nomofobi Olceginden aldiklari ortalama puan da nomofobi
diizeylerinin ortalamanin {izerinde oldugunu ortaya koymaktadir. Olgegin iki alt boyutunu
olusturan “Iletisimi Kaybetme ve Bilgiye Ulasamama” boyutlarinda nomofobinin 6grenciler
arasinda yayginlastig1 tespit edilmistir. Ayrica kadmlarm nomofobi diizeylerinin erkeklerden
anlamli sekilde farkhilastig1 tespit edilmistir. Kadinlarin “iletisimi kaybetme ve cihazdan
yoksunluk” boyutlarindaki nomofobi diizeylerinin anlamli sekilde erkeklerden yiiksek
oldugu goriilmistiir. Katilimcilarin 6zellikle aileleri ve arkadaslariyla baglantilarmin
kesilmesinden ve kendilerine ulasilamamasindan endise ettikleri saptanmistir.

Anahtar Kelimeler: Nomofobi, Akilli Telefon, Bagimlilik.
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Staying Away From the Smart Phone: A Research on
Nomophobia

ABSTRACT

With the development of new communication technologies, there has been a significant
increase in the rates of smartphone use, which has become an extension of the individual, as
McLuhan predicted years ago. There are many benefits that smart phone use can provide in
daily life aswell as negative ones. In recent years, the concept of nomophobia encountered in
academic debates and in the media is worth examining in this context. Nomophobia can be
defined as fear of lack of smartphone. In this study, considering the fact that the use of smart
phones is mostly concentrated in young people, a nomophobia research was conducted with
353 students of Kocaeli University Faculty of Communication using the survey technique. The
aim of this study is to determine the nomophobbia levels of the students. In this study
Nomophobia scale was used. At the end of the study, it was understood that 40.50 percent of
the students are nomophobic and nomophobia levels are above average. It has been
determined that nomophobia has become widespread among students in the dimensions of
Communication Loss and Unsecretion which constitutes two sub-dimensions of the scale. In
addition, it was determined that women's nomophobia levels differed significantly from men.
It has been observed that the level of women's loss of communication and device deprivation
is significantly higher than that of men. It was found that the participants were concerned that
their connections with their families and friends were lost and they could not be reached.

Key Words: Nomophobia, Smart Phone, Addiction.
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Dijital Ogrenme Araclar:

Mehmet Ali BAYRAM
OZET

Gelisen teknolojiler, bir taraftan geleneksel 6grenme ortamlar: olan okullara alternatif sanal
o6grenme ortamlari olustururken bir taraftan da okullara ulasarak onlar1 daha etkili 6grenme
ortamlar: haline getirme gorevini {istleniyor. Bu ¢alismada sadece ABD &zelinde degil global
olarak ciddi yatirimlar alan ve hizla biiytimeye devam eden 6nemli dijital grenme araglar1
ele alinarak incelenmistir. Bu stirecte en ¢ok destek aldigimiz kaynak, 12 yildir 6grenme
araglar1 arasinda cesitli yonleri ele alarak karsilastirma yapan ve bunlari yillik olarak
yayinlayan toptools4learning.com internet sitesi oldu. Buradaki énemli egitim araglar1 ele
almarak ayrica detayl: incelemeleri yapilarak yeniden degerlendirildi. Research and Markets
firmasi tarafindan yapilan arastirmaya gore biiyiik bir sektor haline gelen dijital 6grenme
uygulamalar1 6zellikle akilli telefonlarin ve tasinabilir bilgisayarlarin da yayginlasmasina
bagli olarak 2016-2020 yillar1 arasinda ABD pazarinda %28 biiytime gosterecek.

Digital Learning Tools

ABSTRACT

Emerging technologies are the task of creating alternative virtual learning environments for
schools with traditional learning environments on one hand and making them more effective
learning environments by reaching schools. In this study, we examined the important digital
learning tools not only in the United States, but in the global and continuing to grow rapidly.
The source that we have the most support in this process has been the toptools4learning.com
Web site that has been comparing the various aspects between learning tools for 12 years and
publishes them annually. The important training tools are discussed and re-evaluated by
taking detailed examinations. According to Research and Markets, digital learning
applications, which have become a major sector, are particularly dependent on the
widespread use of smartphones and portable computers, between 2016-2020 will show 28%
growth in the market.
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Dijital Oyunlar: Reklam ve Pazarlama iletisimi A¢isindan
Onemi

OZET

Yapilan calismalara gore iletisim bilimleri alaninda dijital oyunlarin iletisim araci olarak
tanimlanmas1 gibi konularda tartismalar stirmektedir ve bilgi teknolojilerinde yasanan
gelismeler piyasada rekabeti arttirmaktadir. Bu durum, reklam firmalarimi dogrudan
etkilemektedir. Firmalarin ayakta kalabilmesi ve icin, dogru pazarlama stratejileri gelistirmesi
gerekmektedir. Literatiir calismalarma gore; son donemlerde bilgi teknolojilerinin getirdigi
yenilikler ile birlikte insanlar neredeyse tiim ihtiyaglarin1 medya araclarini kullanarak
karsilamaktadir. Buna eglence ihtiyaclar1 da dahildir. Genel olarak baktigimizda yas
ortalamast ve cinsiyet fark etmeksizin herkes bilgisayardan, cep telefonlarindan,
tabletlerinden ya da benzer kitle iletisim araglar1 aracilifiyla dijital oyunlar oynamaktadir ve
bunun kendilerini rahatlattigini, mutlu hissettiklerini belirtmektedirler. Dijital oyunlarin
insanlar tizerindeki iyi ve kotii etkileri ile ilgili pek ¢ok arastirma yapilmaktadir. Giin gegtikge
bu konuya daha ¢ok 6nem verilmektedir. Sirketler agisindan duruma bakildiginda dijital
oyunlarin aslinda Kkitleleri etkilemek icin ¢ok iyi bir ara¢ oldugu goriilebilir. 2017 Medya ve
Reklam Yatirimlar: raporlari incelendiginde reklam alaninda medyaya yapilan yatirimlarin
biiytik bir oranda arttig1 goriilmektedir. Sirketler dijital oyunlar aracilifiyla gesitli yontemler
uygulayarak rahatlikla kitlelere istenilen mesaji gonderebilir, reklam yapabilirler ve bunu
yaparken de istedikleri kitleye ulasabilirler.

Mesela Facebook tizerinden oynanan dijital oyunlar cok genis Kkitleler tarafindan
oynanmaktadir. Ozellikle bu tarzdaki internet araciligiyla oynanan dijital oyunlari oynarken
insanlar oyunlarin satin aldiklarn reklam videolarma maruz kalmaktadir ve bu reklamlar
insanlar rahatsiz edici siklikta uygulanabilmekte kitleyi zaman zaman olumsuz bir sekilde
de etkileyebilmektedir. Ama bunun disinda oyunlarin kendisi de dogrudan reklam araci
olarak kullanilabilir, reklamlar oyunlarin icerisine gizlenerek kitleyi rahatsiz etmeyecek bir
bicimde verilebilir. Bu baglamda dijital oyunlar iiriin yerlestirme agisindan miitkemmel bir
pazar olabilir. Mobilya firmalari, teknoloji ile ilgili firmalar, saglhk sektorii ¢ok rahat bir
sekilde oyun igerisine insanlarin yalnizca bilingalti bir sekilde algilayabilecegi reklam
yerlestirmeleri yapabilir. Yeterli sayida arastirmalar yapilirsa bir¢ok oyun bircok sektor igin
kullanislt bir pazar araci olabilir. Guniimiizde oyunlar tiiketici kitleyi etkilemek icin
kullanilabilecek ¢ok ©Onemli aracilardir ve bu durum sirketler tarafindan daha sik
degerlendirilmelidir.
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The Importance Of Digital Games Within The Scope Of
Advertising And Marketing Communications

ABSTRACT

According to the studies conducted, there is an ongoing debate on whether digital games can
be defined as a means of communications and the developments within the field of
information technologies boost the competition within the markets. This situation has a direct
impact on advertisement companies. Enterprises need to establish precise marketing
strategies for survival. As suggested by literature search; people meet almost all of their
requirements, including the need for entertainment, through media tools thanks to the recent
innovations introduced by the field of information technologies. It can be stated, through a
general view, that almost everyone, regardless of age and gender, plays digital games via
computers, cell phones and tablets for relaxation and happiness. There has been a number of
studies regarding the positive an negative effects of digital gaming on people and this issue
has been gradually receiving greater attention. Through a corporate view, digital games may
in fact be considered as a tool to have certain impacts on masses. Media and Advertisement
investment reports prepared in 2017 showed a great increase in investments to advertisement
and media. Via digital games and in various methods, enterprises may easily submit an
intended message to the masses, advertise themselves and reach to any audience they wish.

For example, digital games accessible through Facebook are played by large masses. The
players of these internet-based games are especially exposed to the commercials financed by
the gaming company, which are featured within a disturbing frequence and causing negative
thoughts in the related player mass. Yet, it is possible to use the game itself as advertisement
and/ or hide the advertisement within the game without disturbing the player. Digital games
thus can be an excellent market and space for product placement. Private establishments
dealing with furniture, IT and health sector may perform subconsciously-comprehensible
product placement into digital games with ease. So many digital games may become a useful
corporate platform for marketing after the conclusion of sufficient studies and research.
Nowadays, games are crucial tools that may be utilised to affect the consumer masses and
this potential of games should be turned into an advantage by corporations more frequently.
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Bilgi Giivenligine Yonelik Tehditler: Marmara
Universitesi Farkindalik Ornegi

Berrin ASLAN OZTEZCAN*, Ahmet CETINKAYAt
OZET

Insan faktorii, guvenlikle ilgili pek cok alanda ohemli oldugu gibi bilgi guvenligi alaninda da
onemli bir unsur olarak karsymiza ctkmaktadir. Bir sistemde yazilim ve donanima iliskin
yapilan yatirimlar, bilginin somuirulmesini ya da uygunsuz kullanilmasimi engellese de
saldirganlar insan zafiyetinden kaynakli aciklardan faydalanarak sistemlere zarar
verebilmektedir. Guhuimtuzde kurumlar ve kuruluslar maddi imkanlar1 dogrultusunda
altyapiya iliskin 6nlemler alabilmekteyken, dikkatsiz ve bilingsiz bir kullanicinin neden
olacagi aciklar1 engelleyememektedir. Saldirganlar, insan faktorunden faydalanarak cesitli
bilgiler uzerinde bir takim cjkarlar elde etmektedir. Bu nedenle kurumlar bilgi guvenligini
saglayabilmek icin chcelikli olarak insan faktoru'uzerinde calismalarin surduirmelidir.

Bu calismada Marmara Universitesi biinyesinde galisan akademik ve idari personelin bilgi
guvenligine yonelik tehditler konusunda farkindaliklari nicel yontemler kullanilarak
arastirilmistir. Bu kapsamda 265 idari, 149 akademik personelin bilgi gtivenligi farkindaligin
belirlemek amaciyla “Bilgi Giivenligi Farkindalik Olgegi” uygulanmistir. Aragtirmada elde
edilen veriler, Tek Yonlti Varyans (ANOVA) ve Bagmmsiz Gruplar t-Testi ile incelenmistir.
Arastirma sonucunda bilgi giivenligi farkindalik 6l¢eginin alt boyutu olan Saldir1 ve Tehditler
kavraminin internet kullanim stiresine gore farklilik gosterdigi; gorev tiire, egitim durumu,
gorev siiresi, giinlik internet kullanim siiresine gore farkliik gostermedigi ortaya

konulmustur.

Anahtar Kelimeler: Bilgi Giivenligi, Giivenlikte Insan Unsuru, Saldir: ve Tehditler.
Attack and Threats on Information Security: Marmara
University Sample

ABSTRACT

Human element is an important factor in information security just like it is important on other
fields related with security. Investments on software and hardware might prevent
exploitation or misuse of information in a system, however, perpetrators who take advantage
of vulnerabilities caused by human weakness can inflict major damage. Nowadays,
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companies take precaution on infrastructure as long as their financial situation allow, but this
does not prevent vulnerabilities caused by unaware and mindless users. Attackers exploit the
weaknesses caused by human element and derive certain benefits. Therefore, companies
should give priority to human element while taking measures for protecting information
security.

In this study, the awareness of Marmara University academic and administrative staff about
the information security threats was investigated using quantitative methods. In this context,
“Information Security Awareness Scale" is applied to determine the awareness of 265
administrative and 149 academic staff about information security. The data obtained in the
study is examined with One Way Variance (ANOVA) and Independent Groups t-Test. As a
result of the research, it is seen that the concept of Attack and Threats, which is the sub-
dimension of information security awareness scale, varies according to internet usage period.
It has been shown that it does not differ according to duty type, educational status, duration
of duty, daily internet usage period.

Key Words: Information Security, Human Factor in Security, Attack and Threats.
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Spor Miizelerinin Dijital Halkla iliskiler Calismalarina
Yénelik Bir inceleme: Besiktas JK Miizesi Ornegi

Esra ABRAK",
OZET

Spor kultiplerinin biinyesinde, spor tarihine dair tanikliklar1 nesilden nesile aktaran ve kultip
tarihine dair kisi, konu ve objeleri bir araya getiren spor miizeleri, giintimiizde cagdas
miizecilik anlayistyla birlikte yeni bir yapilanma igerisine girmistir. Bu baglamda, tasarmmin
ziyaret¢i hedef kitlesini interaktif bir miize deneyimini yasamas1 odakli kurgulayan spor
miizeleri; mevcut bilgilendirme misyonlarinin yan sira, ziyaretci deneyimini esas alan dijital
uygulamalar, etkinlikler ve sundugu diger seceneklerle cagdas miizeciligin spor odakl
alaninda onemli bir gorevi tistlenmektedir. Es zamanli olarak hedef kitlesiyle gticlii baglar
kurmays1, yaptig1 calismalarla ilgili bilgilendirmeyi amaglayan spor miizeleri, koleksiyon ve
mimarilerinde dijjital odakli bir yapiyr benimsemelerinin yaninda, dijital halkla iliskiler
calismalari ile kendilerini tanitmak, calismalarina yonelik bilgiler vermek ve miize ziyaretini
destekleyici bir dizi stratejik iletisim faaliyetinde bulunmaktadir.

Bu calismada Tiirkiye'de T.C. Kiiltiir ve Turizm Bakanlig1 tarafindan tescilli ilk spor kliibii
miizesi olma Ozelligine sahip Besiktas JK Miizesi'nin dijital halkla iliskiler pratiklerinin
belirlenmesi amaglanmaktadir. Calisma, tilkemizde onemli spor kliiplerinden biri olan
Besiktas JK biinyesinde yer alan, dijital halkla iliskiler kullanim pratikleri anlaminda da bir
ilki temsil eden Besiktas JK Miizesi ile smirlandirilmistir. Gozlem ve 6rnek olay incelemesi
yontemlerinin kullarldig: calismadan elde edilen veriler neticesinde dijital halkla iliskileri
pratiklerinin, yeni nesil spor miizeleri kavramui icerisinde yeri ve kullanum bicimleri ortaya
konulmustur.

Anahtar Kelimeler: Spor Miizesi, spor iletisimi, dijital halkla iliskiler, Besiktas JK Miizesi.

Digital Public Relations Practices in Sports Museums:
Besiktas JK Museum Case

ABSTRACT

Today sports museums which convey the testimonies of history of sports from generation to
generation, bringing together the individuals, topics and objects related to the history of the
sports clubs, are in a restructuring process with a contemporary museology approach. In this
context; in addition to their existing mission of providing information, the sports museums,
designed in order to create an interactive museum experience for their visitors, also play an
important role in the sport-oriented field of contemporary museology with their digital
applications, activities and other options that focus on the visitor experience. In addition to

* Doktora Ogrencisi, Kocaeli Universitesi, Sosyal Bilimler Enstitiisii, Halkla iliskiler ve Tanutim Ana
Bilim Dali, 0000-0003-3495-4737 eabrak@gmail.com
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adopting a digitally oriented structure in their collections and architectures, sports museums
aiming to establish strong ties with their target audience while providing information about
their activities, carry out a series of strategic communication activities that support museum
visits in order to make publicity through digital public relations, as they provide information
about their activities.

In this study, Besiktas JK Museum, which is the first sports club museum registered by the
T.C. Ministry of Culture and Tourism in Turkey, aims to determine the digital public relations
practices. The study is limited to Besiktas JK Museum, which is using digital public relations
practices. Data obtained from the study using observation and case study methods.

Key Words: Sports museum, sports communication, digital public relations, Besiktag JK Museum.
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Miisteri Etkilesimleri icin Makine Ogrenmesi
Uygulamalari

Mehmet Kesen

Glintimiiz ekonomilerinde artan rekabet sirketlerin tirtin ve hizmetlerini fiyat, kalite,
performans, erisilebilirlik gibi acilardan gitgide birbirine yaklastirmaktadir. Bu sebeple
sirketler artik tirtin satmakla kalmayip, miisteri sadakati programlar: ya da abonelik gibi
servisler sunarak miisteri devamliligini saglamaya calismaktadir. Onemi her gecen giin daha
fazla anlagilan bir diger arag ise miisteri etkilesimlerinin etkin yonetimidir. Ozellikle son
kullanictya dokunan mal ve hizmetler sunan sirketlerin karsilastig1 bu etkilesimler genellikle
sikayet, hizmet talebi, bilgi istegi, destek, oneri gibi kategoriler altinda degerlendirilmektedir.
Bu etkilesimleri rakiplerinden daha etkili sekilde yonetebilmek i¢in sirketler makine
ogrenmesi gibi teknolojilerden faydalanmaya baslamistir.

Niifus artis1 ve ticari faaliyetlerdeki artis, son yillarda dijital ve sosyal ticaret araclarinin da
sagladigi kolayliklarla ivme kazanmistir. Bu durum ticari islem adedine, dolayistyla miisteri
etkilesimlerindeki artisa da yansimaktadir. Sayisal olarak artan bu etkilesimlere zamaninda
ve dogru bir sekilde miidahale etmek kuskusuz miisteri memnuniyeti ve stirekliligi tizerinde
yadsmamayacak bir etkiye sahiptir. Nitekim belli bir zaman ve efor sarf ederek bir sirketle
etkilesime gecen miusterinin karsisinda etkilesimine cevap verebilecek bir muhatap
bulabilmesi biiyiik 6nem tasir. Bu tiir etkilesimler genellikle sirketler tarafindan etkilesim
merkezleri (sikdyet, servis, yardim, cagr1 merkezleri vb.) araciligryla karsilanmaktadir. Ancak,
bu merkezler yiiksek hacimli ve siklikla acil olan bu etkilesimlerle miidahale ederken sik sik
yapisal ve yonetimsel zorluklarla karsi karsiya kalmaktadir. Bu zorluklarin basinda
sirketlerin etkilesim merkezlerini bir maliyet kalemi olarak gormesi ve bir noktadan sonra
insan kaynagina daha fazla yatirim yapmak istememesi gelmektedir. Bu durum mevcut insan
kaynag1 {tizerinde zaman ve mesai baskist ve dolayisiyla da is memnuniyetsizligi
dogurmaktadir. Diger taraftan bu etkilesimler icin sistematik bir yaklasim gelistirilmedikge
bu etkilesimler gercekten de bir maliyet kalemi olmanin Otesine gecememektedir.
Giintimiizde gelisen yapay zeka ve alt calisma alani olan makine 6grenmesi gibi teknolojiler
bu déngiiniin asilmasi i¢in kullanilan baslica araglar arasindaki yerini almaya baslamistir.

Miisteri etkilesimlerinin karsilanmasi icin giintimiizde gelistirilen teknoloji odakli
yaklasimlar bu etkilesimlerin bazi karakteristik ozelliklerinden faydalanmaktadir. Bu
6zelliklerin basinda bu etkilesimlerin biiytik bir kismimnin her seferinde bastan ele alinmalarini
gerektirmeyecek kadar birbirini benziyor olmasi gelmektedir. Ornegin zaten daha 6nce
sorulmus ve cevabi bircok kere verilmis bir sorunun cevabi ilgili veri tabanindan beslenecek
makine 6grenme teknolojileri tarafindan dgrenilebilir ve gerektiginde miisteriye sunulabilir.
Ikinci 6zellik ise yine bu etkilesimlerin biiyitk bir kisminin insan miidahalesini
gerektirmeyecek kadar basit olmalar1 sebebiyle chatbot gibi yapay zeka teknolojileri ile
kargilanabilecek olmalaridir. Ornegin teknik bir miisteri sorunu igin makine 6grenmesi
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sayesinde 6grenilmis bir ¢oziim, miisterinin tekrar bu sorunla karsilasmasi durumunda
chatbot tarafindan yapilacak yonlendirmelerle ¢oziilebilir. Ote yandan, mevcut 6grenilmis
makine bilgisiyle etkilesimleri karsilayamadigt durumlarda chatbot'un etkilesim merkezleri
personeline otomatik olarak eskalasyon yapmasi gerekecektir. Ayn1 zamanda daha ¢ok deger
yaratabilecekleri etkilesimlerin de yine bu personele aktarilmasi insanlarin daha basarili
oldugu capraz satis ve tist paket giincellemesi gibi faaliyetlere de daha ¢ok izin verecektir.
Bunlarin yaninda onceliklendirme, kategorizasyon ve atama gibi islemlerin insan
miidahalesine gerek kalmadan makineler tarafindan oOgrenilmis verilere dayamilarak
otomatik olarak yapilmasi hata oranlarini azaltirken, daha hizli aksiyon alinmasma yardimci
olmaktadir. Bu sekilde kurgulanan makine 6grenme ve yapay zekd stratejileri ytiksek
montanl: etkilesimi kisa bir zamanda eritebilirken, kar ve verimlilik odakli calisan gelecegin
etkilesim merkezlerine gecisin yolunu agmaktadir.

Machine Learning Applications for Customer Interactions

ABSTRACT

Increasing competition in today's economies is increasingly bringing the products and
services of companies closer together in terms of price, quality, performance and accessibility.
For this reason, companies are not only selling products, but also providing customer loyalty
programs or subscription services to ensure customer continuity. Another tool that is more
and more understood is the effective management of customer interactions. These
interactions encountered by companies offering goods and services especially touching the
end user are generally evaluated under categories such as complaints, service requests,
request for information, support and suggestions. In order to manage these interactions more
effectively than their competitors, companies have begun to take advantage of technologies
such as machine learning.

The increase in population growth and commercial activities has gained momentum in recent
years thanks to the ease provided by digital and social trading tools. This is reflected in the
number of commercial transactions, and hence the increase in customer interactions. Timely
and accurate intervention to these numerically increasing interactions is undoubtedly an
undeniable influence on customer satisfaction and continuity. As a matter of fact, it is of great
importance that the customer, who interacts with a company with a certain time and effort,
can find an interlocutor who can respond to his / her interaction. Such interactions are usually
met by companies through interaction centers (complaints, service, assistance, call centers,
etc.). However, these centers often face structural and managerial challenges while interfering
with these high-volume and often urgent interactions. One of the main challenges is that
companies see the interaction centers as a cost item and they do not want to invest more in
human resources at some point. This situation leads to time and overtime pressure on the
existing human resource and thus to job dissatisfaction. On the other hand, these interactions
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cannot go beyond being a cost item unless a systematic approach is developed for these
interactions. Nowadays, technologies such as artificial intelligence and machine learning,
which is the sub-study area, have started to take its place among the main tools used to
overcome this cycle.

Technology-focused approaches developed to meet customer interactions benefit from some
of the characteristics of these interactions. Most of these interactions are similar to each other
so that they do not need to be handled from the beginning. For example, the answer to a
question that has already been asked and the answer is given many times can be learned by
the machine learning technologies to be fed from the relevant database and can be presented
to the customer when necessary. The second feature is that most of these interactions can be
met with artificial intelligence technologies such as chatbot because they are so simple that
they do not require human intervention. For example, a technical solution to a technical
customer problem can be solved by the help of the chatbot in the event that the customer
learns this problem again. On the other hand, chatbot will need to automatically escalate to
staff of interaction centers if it cannot meet the interactions with the learned machine
knowledge. At the same time, transferring the interactions that can create more value to these
personnel will also allow more activities such as cross-selling and top package update, where
people are more successful. In addition to these, prioritization, categorization and assignment
processes are performed automatically based on the information learned by the machines
without the need for human intervention, while reducing the error rates and helping to take
faster action. The machine learning and artificial intelligence strategies that are designed in
this way can melt the highlevel interaction in a short time, while it opens the way for transition
to the interaction centers of the future which are focused on profit and productivity.
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A Study on the Reflections of Presenceism in Working
Life

ALI ACAR

ABSTRACT

Increased competition and technological developments in the globalization process have
made business productivity an important factor. Two of the important factors affecting the
efficiency of businesses are presenteism and job satisfaction. Presenteeism means that the
employees goes to work and the productivity losses in the workplace resulting from this
situation despite the their discomfort. Job satisfaction is the assessment of the workplace's
personal value judgments, their material and spiritual needs and the assessment of what they
do with what they do and what they achieve as a result. In other words, job satisfaction is
how the employee's job success is perceived in terms of quality and quantity; the level of
qualification of factors such as wages, appreciation, etc.

Research shows that the rate of productivity loss introduced by the presenteesim in
organizations is higher than the absence; thus suggesting that the loss of productivity due to
presenteeism in organizations is greater than the absence of work. Today, after the salaries
paid to the employees, the most important expenditure structure in the enterprises is shown
as health and treatment expenses. This situation reveals that presenteeism is not only affects
business income but also country economy. Although extremely small number of researches
related to presenteizm in Turkey, which is a new subject in the literature and are increasingly
attracted more attention of researchers observed that the growing importance of this concept.
It is of the utmost importance that enterprises review the factors that cause presenting in their
organizations and how to combat presenteism so that they can gain competitive advantage
and sustain their lives by avoiding productivity loss. In business, job dissatisfaction can
emerge in many different ways. Job dissatisfaction is one of the most important issues in terms
of both businesses and employees. Job dissatisfaction can be a consequence of many
situations, but it can also cause many problems as a result. Employees that are not satisfied
with their job, job, status, and earning are beginning to feed negative feelings towards their
business over time; and these negative feelings and attitudes can become a habit to criticize
of businesses repeatedly.

The aim of this study is to demonstrate the effect of presenteism on the job satisfaction of
employees in the current business world where everything is constantly changing, intense
and intense competition, and the alleged effect on the country's economy. In addition, the
relationship between job dissatisfaction and presenteeism and their impact on employees will
be studied. Within thiscontext, a questionnaire study will be conducted on the employees of
a factory operating in manufacturing industry in Beysehir. The validity and reliability in this
field study will be gathered with the previously measured "Stanford Presenteism Scale" and
"Minnesota Job Satisfaction Scale" and personal information form. The study will conclude
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with proposals for business owners, managers and employers about resolving the problems
that cause the present.

Keywords: Presenteeism, Job Satisfaction, Employees.
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Marka Kisiliklerinin Instagram Araciligiyla Sunumu:
icecek Markalar: Uzerine Analiz

Hakan KUCUKSARAC*
OZET

Teknolojideki gelismeler ve yogun rekabet ortaminin getirdigi giintimiiz kosullarinda,
markalasma ¢alismalarinin 6nemi giderek artmaktadir. Kurumlar, tiiketicilerin zihninde yer
edinmek ve onlarla duygusal bir bag kurmak amaciyla sosyal medya ortamlarindan
yararlanmakta, bu ortamlarda marka kisilikleriyle 6n plana ¢ikmaktadir. Guintimiizde
kurumlara bu imkanlar1 en ¢ok sunan mecralardan biri de Instagram’dir. Sosyal medya
ortamlarndan Instagram, oOzellikle marka iletisimi calismalarinda en ¢ok kullanilan
mecralardan biridir. Yaratic1 gorseller araciligiyla kendini ifade etme araci olan Instagram,
fotograf ve video paylasim platformu olarak marka iletisim g¢alismalarinda 6nemli bir
pazarlama araci olarak goriilmektedir. Bu calisma, markalar tarafindan Instagram’da
paylasilan gorsellerin 6zelliklerini ve betimledikleri marka kisilik unsurlarmi ortaya
¢ikarmay1 amaclamaktadir. Bu amag dogrultusunda Social Brands’in 2018 y1l1 Ekim ay1 Sosyal
Medya Arastirmast'na gore, Instagram’daki En Basarili icecek Markalar1 siralamasinda yer
alan ilk 5 marka arastirmanin orneklemini olusturmaktadir. Orneklem olarak alinan bu
markalarin 1-31 Ekim 2018 tarihleri arasindaki paylasimlari katilime: gozlem ve igerik analizi
yontemi ile incelenmistir. Elde edilen bulgular neticesinde, igecek markalarmnin Instagram
hesaplarinda, daha ¢ok tirtin tanitimi, yasam tarzi ve marka-iirtinle ilgili etkinlik/deneyim
iceren paylasimda bulunduklari ve bu paylasimlarda markalarin daha ¢ok samimi, heyecanls,
saglam ve yetkin marka kisiligi gosterdikleri tespit edilmistir.

Anahtar Kelimeler: Marka Iletisimi, Pazarlama Iletisimi, Instagram, Marka Kisiligi, Icecek
Markalar.

Presentation of Brand Personality Through Instagram:
Analysis on Beverage Brands

ABSTRACT

In today's conditions brought by the developments in technology and the intense competition
environment, the importance of branding is increasing. In order to gain a place in the minds
of consumers and to establish an emotional connection with them, institutions utilize social

* Kocaeli Universitesi Gazanfer Bilge Meslek Yiiksekokulu, Ogr. Gor. Dr.,
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media environments and emphasize brand personalities in these environments. Today,
Instagram is one of the most popular media offering these opportunities to institutions.
Instagram from social media environments is one of the most widely used media especially
in Brand Communication Studies. Instagram, a self-expression tool through creative visuals,
is seen as an important marketing tool in brand communication studies as a photo and video
sharing platform. This study aims to reveal the characteristics of images shared by brands in
Instagram and the characteristics of brand personality that they describe. For this purpose,
according to Social Brands Social Media Research in October 2018, Instagram's top 5 brands
in the ranking of the most successful beverage brands constitute the sample of the research.
The share of these samples was examined by the participatory observation and content
analysis method between October 1-31, 2018. As a result of the findings, it has been
determined that beverage brands share more product promotion, lifestyle and brand-related
events/experiences in Instagram accounts, and in these shares brands show more sincerity,
excitement, ruggedness and competence brand personality.

Keywords: Brand Communication, Marketing Communication, Instagram, Brand Personality,
Beverage Brands.
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Attribute-Based Access Control for Knowlege
Representation-*

Mikheil Rukhaiat

Access control is a security technique that specifies which users can access particular
resources in a computing environment. Over the years, numerous access control models have
been developed to address various aspects of computer security. In this proposal, we focus
on a modern approach, attribute-based access control (ABAC), which has been proposed in
order to overcome limitations of traditional models: discretionary access control (DAC) [6],
mandatory access control (MAC) [5] and role-based access control (RBAC) [3]. Despite
successful practical applications of these traditional models, they have certain disadvantages,
which was the reason why new approaches emerged. The main problem with DAC is that it
lacks control over the flow of information: Information is copied from one object to another.
MAC solves this problem by classifying subjects and objects with respect to their security
levels, granting request by a subject to an object if a relationship between the subjects security
level and the object is satisfied. However, once security levels are assigned, they cannot be
changed. RBAC is designed to be a more general model than MAC or DAC. There, users are
assigned a certain set of roles. The roles, in turn, have permissions assigned to them. A request
made by a user is authorized, if the roles assigned to the user contain permissions that allow
the request. RBAC has found its applications in many commercial and government sectors.
On the downside, practical applications showed that RBAC models require a large number of
roles to be defined. Role engineering is also a costly process and causes inefficiencies in
computation. Another serious drawback of the RBAC model is that it assigns roles to users
statically, which is not quite suitable for a dynamic environment. Once a role is assigned to a
user, it becomes very difficult to change the privilege of the user without changing users role.
ABAC has been proposed as a highly flexible method for providing access based on the
evaluation of attributes (user attributes, resource attributes, environment attribute, etc.).
Attributes characterize anything that may be defined and to which a value may be assigned.
ABAC generalizes DAC, MAC, and RBAC, and is considered to be more flexible, scalable, and
secure in dynamic environments where the number of users is very high, than the DAC, MAC
and RBAC models. The NIST guide to ABAC [4] summarizes ABAC benefits in more details.
ABAC avoids the need for explicit authorizations to be directly assigned to individual subjects
prior to a request to perform an operation on the object. Therefore, it is particularly suitable
for organizations where individuals rotate frequently. No advance knowledge of users is
required. Attributes can be defined in different sources and correlated to form a unique
identity for an individual. Policies, attributes, and authorizations can be managed centrally

" This work was supported by project FR17 439 of Georgian Shota Rustaveli National Science
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for a large enterprise. Moreover, ABAC allows for fine-grained access decisions and
accountability to address unique challenges like the insider threat. The work about access
control is growing into two paralell directions: developing access control models and
developing policy languages to support the models. [2] was first attempt to find common
point of these two directions. They integrated RBAC model into OWL and had discussion
how to extend their work to ABAC model. On the other hand, in [1] a general ontology model
for access control management was provided. In this talk we try to combine these two
approaches to show how ABAC model can be integrated into ontology languages.
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Modeling Of Innovative Activities In The Banking Sector

AF. Huseynov*, Yahya Ozdemirt

ABSTRACT

The pace of development and efficiency of the banking sector substantially depends on
innovations. Assessment of innovations” level in the banking sector, influencing factors and
also overcoming obstacles to the introduction of innovations are among the most pressing
issues in this area. A new method for research the bank's innovative and technological
processes was suggested: constructing the integral innovative performance measure of bank
based on the conducted innovative survey in the banking sector. It follows the objective to
provide a quantitative basis for measuring various aspects of innovation and to investigate a
number of factors that may affect innovation in the banking services sector.

The innovative characteristic of the bank BII (Innovation Index of Bank) is defined as a
certain function of three components or the normalized sub-indices: the integral indicator of
the input II_I (innovative resources and expenditures), the integral index of the activities
II_A (innovation activity and influencing factors), the output indicator II_O (innovative
results). The form of this function is determined from some a priori assumptions, in
particular it can be additive with weight coefficients, it can be mixed additive-multiplicative,
and so on.

Based on the conducted survey three separate components are calculated and further
integrated into the Bank Innovation Index. Banks were compared on their innovative
profiles (input, process, output) using the Spearman rank correlation

Key Words: Innovation Survey, Banking Innovation, Integrated Index, Spearman
Correlation, Ranking.
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Azerbaycan'da Petrol Dis1 Ekonomi Olusumu A¢isindan
E-Ticaretin inkisafinin Onemi

Elcin Siileymanov*, Hayala Ibrahimovat

OZET

E-ticaret, bilgisayar teknolojisi, elektronik iletisim kanallar1 ve ilgili teknolojiler ile her tiirlii
mal ve hizmetin alim satimidir. Internet, iki veya daha fazla bilgisayar1 birbirine baglayan bir
agdir.Hiz1 artiran ve Internet ile bireylere (miisterilere), is diinyasina ve ticaret ortaklarma
baglanan ve alicilar1 evlerinden ¢ikmadan elektronik bir ortamda alip veren internet
teknolojileri geleneksel ticaretin modern teknolojiler kullanarak hem hiz , hem kalite
iyilesmesi saglar. Amerika Avrupa ve gelismis Asya iilkelerinde yaygin olan e-ticaret ,
Azerbaycan'da da mternet altyapisinin gelsimiyle yaygmlasmistir. Bu ¢alismada, elektronik
ticaretin tamim1 ve ekonomik boyutu ele alindiktan sonra elektronik ticaretin Azerbaycan
Ekonomisi tizerine olas: etkileri incelenmektedir.

Anahtar Kelimeler: Elektron Ticaret, Innovasyon, Internet.

The Importance of E-Commerce Development in
Azerbaijan in the Formation of Non-0il Economy

ABSTRACT

The Internet is a network that occurs as a result of connecting two or more computers together.
Rapidly developing Internet technologies and the Internet create a relationship between
individuals (customers), business and trading partners, allowing the buyer to shop
electronically without leaving his/her home. Especially in the countries of the Black Sea,
America and Japan, e-commerce, which is widely used, has become widespread in
Azerbaijan. E-commerce is the purchase and sale of all types of goods and services by
computer technology, electronic communication channels and related technologies. In this
paper, the definition of electronic commerce and its economical dimension will be examined
and then the probable effects of electronic commerce on Azerbaijan Economy will be
presented.

Key Words: E-Commerce, Innovation, Internet.
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Formation And Development Of The institutional
Environment Of The innovation Economy in Azerbaijan

F.P. Rahmanov*, E.B. Suleymanovt, Yahya Ozdemirt

ABSTRACT

The paper studies the institutional environment of the innovation economy of the Republic
of Azerbaijan. In the process of creation and development of the institutional environment
of innovative economy at the macro level, the following tasks are solved: the National
Innovation System is being formed, a favorable innovation climate is being created, and the
innovative strategy of the country is being developed and implemented.

The paper analyzes the state of the institutions of the innovation process and the institutions
of infrastructure at the present stage of formation of the innovation economy of the
Republic. The main problems in the development of elements of the institutional
environment are identified. The reasons for slow changes in the institutional environment of
the Republic’s innovative economy are characterized. The necessity to develop measures to
improve the actions of the state in the formation of the innovation system of Azerbaijan, its
institutional foundations is noted. The need to strengthen the regulatory and coordinating
role of the state in order to improve the efficiency of the innovation system of the Republic is
characterized.

The main directions of improvement of the state innovation policy at the present stage are:
a) formation of the necessary institutions of the innovation system of the Azerbaijan
Republic (tax incentives for applied and corporate research and cooperation of science and
business; scientific consulting for small and medium-sized businesses by scientific
organizations; development of marketing infrastructure - exchange of innovative
technologies, etc.).; b) support of small and medium-sized businesses (SMBs) and their
innovative activity (diversification of SMBs, the system of legislative, financial and tax
measures to support them; development of venture investment in SMBs, etc.; c)
development of monitoring the effectiveness of innovative development, designed to
identify weak elements of the country innovation system in order to take corrective
measures in the framework of the implementation of state innovation policy.

Keywords: innovation economy, institutional environment, national innovation system.

JEL Classification: D84, E66, L.25, M15
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E-is Modellerinin Biiyiik Orta ve Kiiciik isletmelere
Uygunlugu

Alican YENICE

Iletisim ve bilgi teknolojileri siirekli gelisimleri paralelinde kurumsal ve cok parcal
isletmelerin de gelisiminde 6nemli bir yer almislardir. Bu sebeple “Teknolojik gelismelerin
yapisi geregi zamanla ucuzlayarak biiytik teknoloji kurumlarindan kiictige ve en sonunda
halka inmesi hiyerarsisine bezer bir bigcimde e-is modelleri de biiytik isletmelerden orta ve
kiiciik isletmelerin calismalarinda benzer bir sekilde kullanilabilir midir?” sorusunun cevabi
e-is modellerinin yapisma ve gelisimine bakarak aranmalidir. Bu dogrultuda e-is modeli
araglarmin atalarinm ortaya ¢ikmis oldugu 50'lerden itibaren gelisimleri dogrultusunda
guntimiizde kullanilan e-is modellerinin incelenmesi gerekmektedir. Arastirmanin amaci, bu
gelisimin arastirilarak ileriye dontik olarak kullanilan araglarin gittikce daha da kiigiik 6lgekte
kullanilip kullanilamayacagini yorumlamaktir.

50°li yillarin baslarindan bu yana sirketler, bilgisayar sistemlerini bilgilerin hesaplanmasi,
yaylilmasi ve karar alma gtictinde faydalanmak amaciyla giindemlerine almislardir. 70'lere
gelindiginde ise is sistemi yazilimlar1 hazirlayan sirketlerin ¢oziimleri hayata gegmeye
baglamistir. Uzmanlar, isletme calisma sistemlerinin amacimi “organize, sistemsel ve
standardize bir isletme ¢alisma islemi” tanumindan yola ¢ikarak kurumsal ¢alisma sistemini
tasarlamistir. 80'lerin sonlarina kadar bilgisayar mimarisinin ve iletisim cihazlarinin yeterince
gelismemis olmasi, bu araglarmn isleyisin merkezine konulmamasmin en biiyiik sebebi
olmustur. Elektronik sistemlerin kullanilmasinin tedarik¢i ve miisteri iligkilerinin verimini
arttiracagi fikri, World Wide Web'in hayata ge¢mesiyle daha inanulir hale gelmistir. Bilgisayar
donanim ve yazilimlarinin fiyatlarinin hizli bir bigimde diismesi sonucu sirketler, bu yeni
mecranin geleneksel olanlara gore triinleri tanitma ve miisterilerle etkilesime geg¢me
acgisindan bir ¢agm atlanacagmin farkina varmislardir. Calisma alani fizikselin Gtesine
tasinirken potansiyel alicilara iiriinlerin tanitilmast da bu duruma ayak uydurmustur ve
zaman-mekan kisitliligindaki engeller de ortadan kalkmuistir. Bu tarihi gelisimin incelenmesi
sonucunda e-perakendecilik, agik arttirma, tiiketici yonetimi, elektronik fatura 6deme gibi
modellerin her 6lgekteki isletmeye zamanla eklenebilir 6zellikler tasidig1 ve bu sayede her
Olcekteki isletmenin personel ihtiyacinin azalacagi gozlemlenebilmektedir. Sirasiyla her biri
farkli amagclar icin gelismis olan elektronik ortamdaki bagimsiz ticaret borsalari, 6zel ticaret
borsalar1 ve konsorsiyum ticaret borsalarinin da zamanla biiyiikten kiigtige isletmelere uygun
olarak yaygimn bicimde kullanilmaya uygun olabilecekleri ve bunlara farkli tip borsalarin
eklenebilecegi sdylenebilir. Ortak kanal yonetimi, ortak envanter yonetimi, ortak tahmin ve
yenileme, ortak tiriin ticareti, ortak stratejik planlama gibi olusacak imkanlar ise tek bir
isletme disinda ortaklik ve tedarik siireclerinde tiim olceklerdeki sirketlerin kullanabilecegi
ve islerini biiytitebilecekleri modeller olarak goriilmektedir. Sonug olarak internet temelli
tedarik zinciri araglar1 ve e-is yontemleri sayesinde kurulan is birligini kullanarak B2B
islemleri, pazarlama hizi, isabeti, anlik kontrolii ve miisteri memnuniyetini arttirmay her
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olgekteki isletmede saglayabilecek ortami sunabilecektir. Giintimiiziin kurumsal sistemleri
bazi yazilim tirtinlerini dogurmustur. Bu tiriinler kisaca kurumsal ¢alisma sistemi, elektronik
veri degisimi ve web tabanli uygulamalar olarak siralanabilir. Bu uygulamalar ve yazilimlar
da zamanla amaglarina ve araclarina gore geliserek, cogalarak ve ucuzlayarak her alandaki
ve her dlgekteki sirketlerin kullanimma uygulanabilecektir.

The Suitability Of E-Business Models To Large Medium And
Small Businesses

Communication and information technologies have taken an important place in the
development of corporate and multi-part enterprises in parallel with their continuous
development. For this reason, “Due to the structure of technological developments, e-business
models are similar to the hierarchy of major technology institutions to small and eventually
to the public. Can it be used in a similar way in the work of medium and small businesses?”
should be sought by looking at the structure and development of e-business models. In this
direction, e-business models used today should be examined in line with the development of
e-business model tools since the 50s. The aim of the research is to interpret whether the tools
used forward-looking in this development can be used on an increasingly smaller scale. Since
the beginning of the 50s, companies have put computer systems on their agenda in order to
make use of information calculation, dissemination and decision-making power. system
software companies have started to come to life. Experts designed the corporate working
system based on the definition of “organized, systematic and standardized business work
process”. Until the late 80s the fact that computer architecture and communication devices
are not sufficiently developed, has been the biggest reason why these tools are not put at the
center of the operation. The idea that the use of electronic systems will increase the efficiency
of supplier and customer relations has become more credible with the introduction of the
World Wide Web. As the price of computer hardware and software drops rapidly, companies
have a new era in terms of promoting products and interacting with customers based on
traditional ones. They realize they're going to be skipped. As the workspace moved beyond
physical, the introduction of products to potential buyers has kept pace with this situation,
and the barriers to time-space constraints have been eliminated. As a result of this historical
development, models such as e-retailing, auctioning, consumer management, electronic

billing payment have features that can be added over time to businesses of all sizes. Thus, it



ICTC 2018 - BiLiSiM VE ILETiSiM TEKNOLOJILERI KONGRESI / OZET KITABI

can be observed that the staff needs of businesses of all sizes will decrease. Independent
trading exchanges, special trading exchanges and consortium trading exchanges in the
electronic environment, each developed for different purposes, are also suitable for
enterprises from large to small over time, and different types of exchanges can be added to
them. Common channel management, joint inventory management, joint forecasting and
renewal, common product trading and joint strategic planning are available in partnership
and procurement processes outside of a single enterprise are seen as models for companies of
all sizes to use and grow their business. As a result, B2B transactions, marketing speed,
accuracy, instant control and customer satisfaction using the collaboration established
through Internet-based supply chain tools and e-business methods will be able to offer the
environment that can provide the increase in any scale business. Today's corporate systems
have given rise to some software products. These products can be briefly listed as corporate
work systems, electronic data exchange and web-based applications. These applications and
software can also be applied to companies in all fields and sizes by evolving, multiplying and

cheapening according to their goals and tools over time.
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Toplumsal Kontrol ve Denetim Mekanizmasi Olarak
Gozetim Olgusu ve Gozetim Pratiklerinin Déntlisiimii

Ferhat korkmazcan®, Prof. Dr. Ozhan TINGOYt
OZET

Tarihsel stireq icerisinde gozetim kavrami, bilgi ve iletisim teknolojilerinde yasanan
gelismelerle birlikte hem niceliksel hem de niteliksel olarak degisime ugramistir. Panoptikon
metaforu ile tanimlanan asimetrik gozetimin yerini 6nce Sinoptikon ve son noktast olan
Stiperoptikon metaforu almis ve iktidarm denetsel islevi maskelenmistir. Panoptikon’daki
gozetimde disaridan gelen baski ve zorlamaya dayali denetleme, Sinoptikon ve
Siiperoptikon’da bireysel riza ve goniilliiliige dayalidir. Tktidarin Panoptikon’daki “sikict
denetim” islevi, Stiperoptikona gelindiginde “haz veren ve eglenceli” bir nitelige

doniismiistiir.

Tarihsel siiregte gozetim olgusunun gecirdigi yapisal dontisimii, literatiir taramasi
yonteminden yararlanarak ele alan bu ¢alismada; Panoptikon, Sinoptikon ve Siiperoptikon
kavramlar: arasindaki farkliliklarin belirlenmesi amaglanmis sosyal medya ile birlikte
bireysel riza ve goniilliiliige dayali gbzetleme ve gbzetlenme kavramlari ele alinmus 6zel alan
ve kamusal alan kavramlar1 karsilastirilip tartistlmistir. Bu dogrultuda gitintimtizdeki
gozetimin, iletisim teknolojileri ile uyumlu gelisim gosterdigi tespit edilmis ve Panoptikon
boyutundaki gozetimde, iktidarin goriinmeden bilinmesine karsin; yeni iletisim ortamlarimda
Sinoptikon ve Stiperoptikon’da varligini tamamen gizlilestirerek yeniden tirettigi sonucuna

ulasilmastir.

Anahtar Kelimeler: G6zetim Toplumu, Panoptikon, Sinoptikon ve Siiperoptikon.

ABSTRACT

In the historical process, the concept of surveillance has changed both quantitatively and

qualitatively with the developments in information and communication technologies. The
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asymmetric surveillance described by the panoptikon metaphor first took the place of
synopticon and the ending metaphor of omnipotikon, and masked the control function of
power. Supervision based on external pressure and coercion in Panoptic supervision is based
on individual consent and volunteerism in synopticon and omnipotikon. The “boring
control” function of the government in panoptik has become a “pleasure and fun” quality

when it comes to the Superopticon.

In this study, which deals with the structural transformation of surveillance in the historical
process, taking advantage of the literature review method, panoptikon, synopticon and
superopticon are discussed in the context of infringement of privacy by comparing the social
media aimed to determine the differences between the concepts of panopticons, synopticons
and superopticons and the concept of private surveillance and surveillance based on
voluntary and individual consent. In this respect, it has been determined that today's
oversight is in accordance with the communication technologies, and in the panoptikon-sized
surveillance, although the power is not known unseen; has reached the conclusion that it
completely reproduces the existence of synopticon and superopticon in new communication

environments.

Keywords: Surveillance Society, Panopticon, Synopticon, Superopticon.
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Karikatiirlerle Dijital Etige Giris

Erdal Yilmaz
OZET

Etik, insamn eylemlerini, davranislarin, iliskileri ve bunlarm getirdiklerini diizenleyen, nasil
olmasi gerektigini soyleyen felsefe dalidir. Bu calismada etik ve dijital etik kavrami ele alindi.
Gegmiste ki gibi bir etik anlayisin olup olmayacag: sorularina cevap arandi. Etik gortislerin
karsilastirmasi karikatiirler tizerinden yapildi. Gelecekte nasil bir etik anlayisinin olacagina
deginildi. Bu baglamda literattir taramas1 yapild1. Literatiir calismasinda teknoloji ve insanin
dontistimii ile birlikte etik kavraminin da dijital etik kavramina doniisttigii ortaya konuldu.
Sonug olarak ise gelecekte bizi ¢ok farkli bir diinya beklemekte ve insanligin déntistimii ile

birlikte farkl etik goriislerin ortaya gikacagi ongoriilmektedir.

Anahtar kelimeler: Etik, Dijital Etik, Karikatiir.

Introduction to Digital Ethics With Cartoons

ABSTRACT

Ethics is a philosophy that regulates human actions, behaviors, relationships and what they
bring, and how it should be. In this study, digital ethics, which was the transformation of the
ethical concept, was addressed. In the past, the question of whether or not to have an ethical
understanding is answered. The comparison of ethical views was done through cartoons. It
was mentioned in the future how to have an ethical understanding. In this context, literature
and content analysis work was done. In the literature study, the concept of ethics in
conjunction with the transformation of technology and man was also transformed into the
concept of digital ethics. As a result, we expect a very different world in the future, and it is

predicted that different ethical views will arise with the transformation of man.

Key Words: Ethics, Digital Ethics, Cartoons.
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